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2016
Consumer
Buying Trends

Who Are They & How Do They Purchase

Consumer
Baby Boomer

*51 to 69 years old.

*Spend more on themselves.

*No longer brand loyal.

*Want to feel good, hip, smart, sexy.
*Purchase by Word of Mouth Marketing
*Purchase In Store and Internet
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Consumer
Gen X

*33 to 50 years old.

eComparison shopping generation.
*Entering their peak earning years.

*Use Facebook Marketing.

*Purchase via the Internet.

*Want to feel nostalgic.

eLove “perks” in addition to their purchase.

Consumer
Millennials

*12 to 32 years old.

*Purchase from companies who care
about the environment.

eParticipate in Loyalty Programs
*Want instant delivery of products.
*Purchase on Cell Phones & Tablets.
*They want fair trade, sustainable and
low carbon footprint products.

*Want products that support a cause.
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Marketing
In
2016
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Smartphone
Marketing Grows

Optimize Website for Mobile Viewing

Provide Phone Apps that allow Online Ordering

Personal Marketing
Replaces Mass
Targeting

Data Driven Marketing tracks customer habits and
allows you to provide a Personal Experience for your
Customer
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Automated
Marketing

Allows automatic scheduling of emails, texts etc.

Provides automatic notification of specials, design
shows etc.

Net Results ConnectAndSell SharpSpring

VR

Allows Customer to View your Cooler, Warehouse,
Growing Fields etc.

Can be done using a Cell Phone

Done as Video or Still Frames
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VR
Oculus Rift

Headset allowing full 3D Walkthrough Experience
Millennials will support this technology
Fad? Billions on Dollars are invested in Oculus Rift

Release Date — First Quarter 2016

Snapchat

Focused on Millennials — Less is More — It speaks
their language

Marketing Campaigns that have an Expiration Date

Only is shown for seconds and then disappears
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IBeacons

Bluetooth Transmitters

Placed in Key Items in Retail Store, Wholesale
Warehouse or Growing Ranges

Provide instant Cell Phone information about a
product when in range

Facebook
Instant Articles

Geared toward Publishers

Publishers feature their work right on Facebook
rather than being sent to an external link

Plans to provide Consumer Purchases right from the
Article
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The Internet of Things
(loT)

Everything is Connected
Wearable Technology
Tracks and Targets People by their Every Move

Growers — Can track where and how long a
customer spend looking at a certain variety

Wholesalers — How long was a retailer in my
warehouse and what did they look at

Kevin’s Tips

Wholesalers — When was the last time you invited
your retail clients in just to let you know what they
appreciate about you and what they think you need
to change?

Manufacturers & Growers — Brand Marketing dies at
the Retail level. Maybe that’s the goal, or how do
you brand your name to the end consumer, the
retailers customer?
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CMG’s 2016+ World Color
Forecast
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Color Marketing Group 2016+ World Key Color

North America Europe

Uni'blue Brave
Asia / Pacific Latin America
Naturban Maiz

AkzoNobel

Leading paint & chemical coatings - Netherlands
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Benjamin Moore
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Fawn ¥iwisaker s 2015 Color Palette as prepared for the WFRFSA 2014 Floral Distributi on Confarence

.~ Palette One 2015

-ansparant

» seftnRss
Pale Ivory to Light Peach
Momantic

2

KLY Floral Intemati onal
Hewin Yivisakes ATFD, CFD, FECL CAFA

Kevin e g fevens

Palette One

Fastely
Ertaxing
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Alsbanter te Saft Wi
Nstalgic

KLY Floral International
Kevin Vivisaker AIFD, CFD, PFCL, CAFA
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Koevin Yivisaker's 2015 Color Paletie as prepared for the WEEFSA 2014 Flora] Distribution Conference
C Palette Two 2015 )

KLY ¥Floral Irtermational
Kevin Ylvisaker AIFD, CFD, PFCL CAFA
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Kievin Yivisaker's 3016 Color Palene as peepared for fhe WEAFSA 200% Floral [istribumon Confirence

(' Palette Tuo 201k

ELY Floral busomationsl
Kevin Vi isaker ATFI, CFD, PFCL CAFA
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Kevin Yivimker's 2015 Color Palette as peepared for the WFEFSA 2014 Floral Distribution Conference

Palette Three 2015

C

KLY Floml Intesmstsoral
Kevin Yivembker AIFT, CFD, PFCL, CAFA

Kevin Vivisaker's 2016 Codor Palese as poepared fior fhe WEAFSA 2005 Flonl Distribwon Confermee

( Palette Three 201k )

KLY Floral |ntermational
Kevia Yivissier ATFD, CFD, PFCI, CAFA
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Kevin Yhvimber's 2015 Color Paleiie as preparcd for the WEAFSA 2014 Floral Distribution Conference

( Palette Four 2015 ) -
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Qm.\-n...an ..... ational |
Kevin Yivisaker AIFD, CFD, PFFCL CAFA
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Kevin Vivisaker's 2046 Codor Palese as prepared for fhe WEAFSA 2015 Flonl Distribwios Confermee

( Palette Four 201k )
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SAF
New Varieties
Competition

) SAF 429015 ™

September 9-12 | 131st Annual Convention | Ritz-Carlton Amelia Island, Amelia Island, FL

CHISPA

Chrysanthemum

Deliflor
Latin America

19
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ROSSANO
CHARLOTTE

Chrysanthemum

Deliflor
Latin America

Hydrangea

Arvi Farms Growflowers
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CHOCOCCINO

Rose Spray

Eufloria Flowers

MAGIC LIPS

Rose Standard

Bellarosa
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Chrysanthemum

ETRUSKO

Deliflor
Latin America

2016 Plant Trends

Colored Phalaenopsis Orchids
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2016 Plant Trends

Colored Phalaenopsis Orchids
Anthurium

2016 Plant Trends

Colored Phalaenopsis Orchids

Anthurium :
African Violets ‘
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2016 Plant Trends

Colored Phalaenopsis Orchids
Anthurium -
African Violets _.
Bromeliads A

2016 Plant Trends

Colored Phalaenopsis Orchids
Anthurium E"
African Violets :
Bromeliads
Succulents
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2016 Plant Trends

Colored Phalaenopsis Orchids
Anthurium
African Violets
Bromeliads

Cacti & Succulents
Begonias

2016 Plant Trends

Colored Phalaenopsis Orchids
Anthurium

African Violets
Bromeliads

Cacti & Succulents @
Begonias W
Kalanchoe

sy S, RV
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2016 Plant Trends

Colored Phalaenopsis Orchids
Anthurium
African Violets
Bromeliads

Cacti & Succulents
Begonias
Kalanchoe
Amaryllis

2016 Plant Trends

Colored Phalaenopsis Orchids
Anthurium

African Violets

Bromeliads

Cacti & Succulents

Begonias

Kalanchoe

Amaryllis

Gerrondo Gerbera Daisy

26



10/26/2015

2016 Consumer Product Trend

‘ Recyclable
Biodegradable it

Environmentally Friendly

2016 Consumer Floral Trend

Organically Grown
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A Special Thank You

Smithers Oasis

Ocean View Flowers
Trish, Lin & Jessica — WF&FSA
Syndicate Sales
Berwick Offray
Florists’ Review
Jim Hunnicutt
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A Special Thank You

AMC Floral Chicago
Connectaflor
Ecoroses SA
Equiflor Corporation/Rio Roses
Foliage la llusion, LLC
Golden Flowers
Jet Fresh Flowers
Liberty Blooms
Montecarlo Gardens
Native Blooms
Pacific Floral Exchange
Sandeflowers
Valley Springs

Thank You

FLORAL DISTRIBUTION CONFERENCE
OCTOBER 21-23, 2015

M IA M I NATIONAL TRUMP DORAL
MIAMI, FLORIDA

Kevin Ylvisaker AIFD, CFD, PFCI, CAFA
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