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Should and can we engage with our customers 

to help them in their Marketing efforts?

 Quote: SAF Editorial –Art Conforti, PFCI, President of Beneva

Corporation, Sarasota, Fla. 

 If you don't have a marketing plan, if you think you don't need to be 

marketing during the holidays because you have done so well for so 

long, then you will fade away. 

 Remove the blinders and realize customers have more choices than 

ever before.
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Marketing and Communications 

TOOLKIT 

 Commissioned by WF&FSA. Written by Marla Viorst. 

 Updated by Current Marketing Committee. Released July 22, 2014

 Over 325 people have downloaded the Toolkit to date

 Simple document for Wholesalers to provide to retailers with 
tools to use for their businesses

 WF&FSA Marketing Committee:

 Chair:  Tim Dewey, DVFlora, Sewell, NJ

 Dennis Paul, McCallum Sauber Florists, Washington, DC

 Kim Clay, Syndicate Sales, Kokomo, IN 

 Federico Cock-Correa, Tahami & Cultiflores, Medellin, Colombia

 Trip Demaree, Tri-Mar Inc., Scottsdale, AZ

 Yvette Speziani, Rio Roses, Doral, Florida

 Jacque Sir Louis, Smithers-Oasis North America, Kent, OH 

 Yvonne Ashton, Mayesh, Miami, FL

 Dan Fisher, Fitz Design, Punta Gorda, FL
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How to show your customers how to access 

toolkit 

1. Visit wffsa.org from any web browser 2. From the home page of WF&FSA click on “Marketing 

Resources” tab located on the left. 
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How to show your customers how to access 

toolkit 

3. At the top of the next landing page 

click on “Marketing Tool Kit”

4. Fill in all of the required fields and click “next” 
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How to show your customers how to access 

toolkit 

5.The next page will ask you

to verify your information, once 

you’ve done that click submit.

6. On the last page click on the button titled 

“CLICK HERE TO DOWNLOAD” and your PDF copy 

of the WF&FSA Marketing & Communications Tool 

Kit should begin. Once your download is complete 

click finish at the bottom and you’re all done. 
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Future sustainability and success for our 

retail customers is the lifeline for our 

segment of the supply chain.

 We should provide more than just products and delivery.

 Keep our segment relevant to our customers.

 We are critical to the success of the retailer.

 There are many options for the retailers to buy from

 Use the Toolkit to help show the value of a 
Wholesaler to the Retailer
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Why Do We Blog/Email & How Does it Help?

 Entertain

 Inspire

 Educate

 Convince

Source:  First10 & 

Smart Insights
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What Are the Measurable Benefits?

 For our community, both blogging and email serve as engines to get important 

or useful information to our audience, prospects and customers.

 How well we do this can be measured with surveys and customer retention rates.

 For Mayesh, the ultimate for most marketing activities is to increase sales.  

 We can measure: 

 Sales

 Leads

 Website stats: visits, bounce rate, session time

 Blog comments

 How often a link is shared

 Email open and click rates
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Retail Example - Blogging

http://blog.kalla.com/
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Retail Example - Email

Lowe’s 

Greenhouse,

Florist &

Gift Shop
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Pinterest –

business or pleasure? 
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Pintrest at a Glance

 December 2011 Pinterest became one of the top 10 largest social 

networks with 11 million visits per week

 January 2012 Pinterest was driving more referral traffic to retailers than 

LinkedIn, YouTube and Google+

 Over 70 million registered users

 Females

 It is the fastest site in history to break through the 10 million unique 

visitor mark

 Added Business Accounts in November 2012

 Wedding is #7 most popular pin
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Pinterest Measureable Benefits

Much like Facebook

 Visits/total impressions

 Unique Visits/unique views

 Repins

 Top performing Pins
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Connecting with customers
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Instagram –

business or pleasure? 
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Instagram at a Glance

#WFFSAFDC14



Instagram Connecting with Customers

 Show fun visuals

 Followers/following/Posts
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#HASHTAGS 
We’ve all heard of them, but what are they and what do they do?

• Multiple uses & are fun to use!

• To properly use hashtags, they must be preceded by a # and there can not be any 

spaces between letters or words

• Primarily used to group topics on social media platforms

• #WFFSAFDC14

• They are searchable
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Additional Uses
• Can be used to add emphasis, humor, or emotion to a tweet or instagram post

• Great for Businesses—be sure to use relevant hashtags

#floral #flowers #wffsa #floralarrangement #valentinesday #roses

• At Syndicate Sales we’re currently using a hashtag for our 2015 catalog design 

process

• Helps build interest and excitement, as well as followers on social media

• We also ran a contest on Instagram to increase our followers & to build 

relationships

• #postyourpastels

• Easy to track results
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SAY IT WITH A VIDEO:

YouTube MARKETING
Yvette Speziani and Monica Fernandez-Hermo
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Why Use Video Marketing

 Initial Equiflor use of video marketing was sporadic.

 Playlist Live convention 

experience changed that.

 Equiflor’s marketing strategy 

was to NOW consistently communicate

with our customers using social media 

as well as traditional marketing methods.

 Experience Playlist Live Video.
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Why Use Video Marketing

Playlist Live Experience STATS

 Convention for the fans creators 

and supporters of online video.
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WHY USE VIDEO MARKETING

YouTube STATS:
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WHY USE VIDEO MARKETING

Why use Video Marketing in your Company?

 It is the art of communicating with your customers and potential customers by using 
the most widely used senses, visual and auditory.

 Video marketing allows your company to engage your customer to your brand and your 
value added components. Example, company culture, charitable involvement, 
products, education and industry news.

 It targets information that is tangible to the right audience in a multiple mobile 
platform, which is how the world is working now. Example, iPads, iPhones, tablets, 
and androids.

 Technology is evolving from delivering content to you as a passive observer to offering 
you the opportunity to connect with your customer directly and engaging the customer 
to participate with your company. Example, our Liv Rio Corazon promotion to 
wholesalers and retailers.

 Consumer habits are changing and evolving, especially with the younger “Z” generation 
(1995-2012). 

 Your marketing platforms need to change to meet future consumer engagement. 
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WHY USE VIDEO MARKETING 

HOW CAN A RETAIL FLORIST USE YOUTUBE TO MARKET

 Producing videos is quite easy and inexpensive.

 All you need is any computer/laptop, iPhone, android, tablets, and/or iPads.

 Software: iMovie (MAC), Live Movie Maker (PC) Mobile Free Apps: Viddy, 
Capture, Magisto.

 Understand your audience know your customer.

 Content should be interesting, entertaining, informative and definitely able 
to grab your customers attention. 

 Set up YouTube Channel with creative channel name.  (ex: Liv Rio)

 Creating a YouTube channel allows your customers to go to one site to view 
your videos.

 Company LOGO should always be visible – use it as your icon, make it 
consistent throughout.

 Post consistently to keep your customers engaged and repost on other social 
media outlets. (ex: Facebook, twitter, blogs…)
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WHY USE VIDEO MARKETING

 Thank you for your time, If you have any questions you can contact us at

marketing@Rioroses.com

 Enjoy some of the Videos we have done, including one from a retail 

florist in Dallas, TX who won one of our Liv Rio Promotions.
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Thank you!
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