
1Photo courtesy of County Lemonade via Flickr.

Millennials and Mobility in the Modern West
February, 2015

Richard Brockmyer
Strategic Planner III
The Utah Transit Authority

Julia Collins
Transportation Planner 

Wasatch Front Regional Council



2

Who are Millennials?

• Born between 1982 and 
2003

• Largest, most diverse, and 
most multimodal generation 
in US history*

• Connect through technology 

• Also known as Generation Y, 
Echo Boomers, Generation 
Next, Generation We, 
Generation Me, Generation 
Net, Global Generation

*Source: American Public Transit Association Millennials and Mobility Survey

Image Source: Matt Bors, The Generation We Love to Dump On, Special to CNN, July 2013
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Echo Boom
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Source: US Census Bureau
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Millennial Populations

Millennial % of Population by State 

Source: http://www.governing.com/
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Millennial Populations
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Racial Diversity

• Race
– More diverse than any other 

generation
– 43% of Millennial adult are non-

white: the highest share of any 
generation*

* Source: Pew Research 6 New Findings About Millennials
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Racial Diversity Growing

Source: U.S. Census Bureau Census of Population, 1850 to 2000, and the American Community Survey, 2010.
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Immigration & Racial Diversity

Source: Urban Institute, Children of Immigrants: 2008 State Trends

Image Source: Pam Perlich, Utah’s Demographic Transformation Data Slides from RCDE Presentation
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Life-stage Trends - Marriage

Source: Pew Research Center 
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Life-stage Trends – Birth Rates

Source: National Vital Statistics Reports Births: Preliminary Data for 2013, Volume 63, No. 2
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Life Stage Trends - Family Size
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Along the Wasatch Front:
Household Size

Source: 2008-2012 American Community Survey 5-Year Estimates
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Life-stage Trends: Multi-generational 
Households

Source: Pew Research Center 
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Life-stage Trends: Multi-generational 
Households

Source: Pew Research Center 
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Life-stage Trends: Multi-generational 
Households

Source: Pew Research Center 
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Technology & Millennials
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Technology Use
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Technology Use

Source: Pew Research Center 
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Technology Use

Source: Pew Research Center 
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Technology Use

Source: Pew Research Center 
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Educational Attainment

Source: Pew Research Center 
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Educational Attainment

Source: Pew Research Center 
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Source: Pew Research Center 
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Source: Pew Research Center 
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Student Debt

Source: Pew Research Center 
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Stagnant Wages

Source: Pew Research Center 
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Employment, Unemployment, & 
Underemployment

Source: Pew Research Center 
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Employment, Unemployment, & 
Underemployment

Source: Pew Research Center 
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Along the Wasatch Front:
Millennial Employment by sector

Source: U.S. Census Longitudinal Employer-Household Dynamics data – 2011 
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Transportation Preferences

Source: TransitCenter: Who’s On Board 2014 – Mobility Attitudes Survey
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Millennials Top 5 reasons for choosing 
transit

• Need to save money (46%)

• Convenience (46%)

• Exercise (44%)

• It just makes more sense in the community I 
live in (35%)

Source: American Public Transit Association Millennials and Mobility Survey
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Key advantages of transit

• Pay-per-use (58%)

• Protecting the environment (50%)

• The ability to socialize online (44%)

• Creating community (44%)

Source: American Public Transit Association Millennials and Mobility Survey
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Along the Wasatch Front:
Millennials with driver’s licenses

Trend: -.67% / year

Trend: -.82% / year
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Along the Wasatch Front:
Mode & distance comparison 

Source: 2012 Utah Household Travel Survey
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UTA Millennial Survey
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UTA Millennial Survey:
Ridership frequency & access

Access to 
Transit

Ridership 
Frequency

First Mile Last Mile

Source: UTA Millennials Survey
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Importance of First- and- Last Mile 
Solutions
Bikeshare

• Bikeshare users are predominantly young, male, Caucasian, 
highly educated, and less affluent*

GREENbike SLC Bikeshare**

• 96% AGREE that Bike Share is an enhancement to mass 
transit in Utah.

• 52% said they drive a personal vehicle less often than 
before the GREENbike program launched.

• 30% use mass transit more often as a direct result of 
GREENbike.

*Source: 2013 Capital Bikeshare Member Survey Report
**Source: GREENbike SLC Bikeshare Annual Member Survey
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First- and- Last Mile Solutions

Enterprise Carshare

• Forty percent of Salt Lake City Enterprise Carshare
members were born in 1982 or later*

*Source: Enterprise Carshare membership data
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Land Use + Transportation 

Source: Investing in Place: Two Generations’ View on the Future of Communities: Millennials, Boomers, and New Directions for Planning and 
Economic Development, APA, May 2014
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Housing Preferences

Source: Investing in Place: Two Generations’ View on the Future of Communities: Millennials, Boomers, and New Directions for Planning and 
Economic Development, APA, May 2014
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Housing Preferences

Source: Belden, Russonello & Stewart LLC The 2011 Community Preference Survey What Americans are looking for when deciding where to live, 
March 2011
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Along the Wasatch Front:
Millennial population Density

Source: U.S. Census – 2000 and 2010
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Housing Preferences

Source: RCLO, Impact of Demographic Trends: Generation Y, ULI PowerPoint Presentation, March 2013 



44

Housing Preferences

Source: Joint Center for Housing Studies of Harvard University America’s Rental Housing: Meeting Challenges, Building Opportunities, 2011 
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“Do-Gooders” but Distrustful

Source: Pew Research Center 
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What does this MEAN for Urban 
Planners? 
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Demographics and Historical Trends: 
how we make planning decisions

33% of the 
Utah 

population is  
aged 15-32 
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Are We All Bearded Millennials ?
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How do we approach planning to reach 
this Generation?
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Key Factors:

• Transportation

• Land Use

• Public Involvement



51

Integrate Land Use and
Transportation Planning
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Opportunity is Now

• Build infrastructure to support all modes
• Reinforce travel behavior and establish travel 

patterns
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Supportive Zoning, Development and 
Design for these Choices

• Bike accommodations
• Sidewalks
• Parking incentives
• Landscaping
• Emphasis on design 
• Support First/Last Mile
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Why Age is King with Transit
– More time to text!
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Where We Want to Live

Millennials in walkable neighborhoods is 
up by 26% in the last decade 
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Wishing for Walkable Communities

• Walkable development
• Mix of housing types
• Sidewalks
• Public Transportation Options
• Stores & Restaurants
• Active & Passive Open Space

• All the HOT places in our 
region!!!

Source: Envision Utah, Utah’s Values and Future Growth Report by Harris Interactive, 2007

Preferred 
combinatio
n of 75% of 

Utahns
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NEW Housing Market Realities

• Sub-prime mortgages are history
• FHA-like conventional mortgages are king
• “Jumbo” loans expensive and difficult
• Demand for $1 million+ homes tanked
• Realization that location matters for investment
• MEANING
• Smaller homes 
• Smaller lots
• More renters
• Trend to safe location investments

Source: AC Nelson, Metropolitan Research Center, University of Utah
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Changing Face of Affordable Housing
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Renting Millennials
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Consider demographic changes

Create a vision and master plan document to reflect, 
anticipate and plans for these changes

http://www.choosehealth.utah.gov/documents/pdfs
/Utah_Bike_Ped_Guide.pdf

http://www.choosehealth.utah.gov/documents/pdfs/Utah_Bike_Ped_Guide.pdf
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Impacts of Current Choices

• Ask your community be thoughtful about land use 
and the trade-offs

• Example: Dense, urban environment has better 
tax yield, transit ridership potential and 
environmental impact—when communities say 
no to dense development, they are saying yes to 
higher taxes and more automobiles on the road
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Priority of Spending Our Money

• Education
• Lifestyle
• Technology
• Experience 

over material
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How We Shop
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Digital Natives

The answer is only a Google search 
away…
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“Do-Gooders”

Public Engagement Opportunities
– Engaged in Environmental issues
– Care about Community
– Want their lives to “make a difference”
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Place based Engagement

• Traditional ‘open houses’ may not work
– Millennials expect to be able to participate on their 

terms

“Take engagement opportunities to the people and [do] not 
rely as much on the people coming to us.” Nole
Walkingshaw, Manager of Institutional Engagement at Salt 
Lake City
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Use both traditional and new 
engagement techniques:

• Open Houses at the site of development 
opportunities

• Tables and booths at festivals, farmers markets, 
summer community events

• Posters with QR codes or shortened URL’s
• Textizen, text your city planner
• Open City Hall/User Voice online public engagement 

on topics
• Online Surveys
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Richard Brockmyer
Strategic Planner III, 
The Utah Transit Authority
(801) 237-1960
rbrockmyer@rideuta.com

Julia Collins
Transportation Planner, 

Wasatch Front Regional Council
(801) 363-4250 x1126

julia@wfrc.org

Ask a Millennial About Millennials

mailto:rbrockmyer@rideuta.com
mailto:julia@wfrc.org
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