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Today’s Session
• Share ideas for successful association websites 

• Focus on 3 fundamental principles: 

• Design Basics & Responsiveness 

• Content Functionality 

• Understanding Analytics  

• Goal for Today - take-away 1-2 new ideas that you can 
implement within your association website 

• Preview the new NPLC website!



EvolutionoftheWeb.com
Interactive infographic of web technology since 1993

http://evolutionoftheweb.com
http://EvolutionoftheWeb.com


OSAE.org thru the years 1995 - 2015

http://OSAE.org
http://osae.org


OSAE.org since 2015



Design Basics
• PLAN & PURPOSE - #1 audience 

Members, Donors, Public - stay 
true to your MISSION; annual 
budget 

• VISUALS - strong logo brand; 
domain names; professional 
imagery; color palette and layout 

• NAVIGATION MENU - left/top  
1-word titles max 8-10 
drop-down submenus 

• STRUCTURE & SPEED:  
You have 6 seconds to  
make a good first impression!

http://ncda.org


Are you Mobile Friendly?

• Google Mobile Friendly Test:  
www.google.com/webmasters/tools/mobile-friendly  

• Google Speed Test:  
https://developers.google.com/speed/pagespeed/
insights/   

• Hubspot Grader: 
https://website.grader.com  

• Digital Marketing Resources:  
http://smartinsights.com 

http://www.google.com/webmasters/tools/mobile-friendly
https://developers.google.com/speed/pagespeed/insights/
https://website.grader.com
http://smartinsights.com


Why should you care about  
mobile-friendliness and social media?

http://visual.ly/mobile-internet-taking-over-desktop-usage


What is  
Responsive Web Design?

• Term originated in 2011  
“Web design that responds to users needs.” 
ONE Website = ALL device screens



What does your website convey  
about your organization?

• Professional vs. Amateur? 

• Friendly & Approachable? 

• Information - easy to navigate?  
And members find what they need? 

• Marketing 101 - Five W’s:  
Who-What-Where-When-Why  

• Information overload? Are there too 
many flashy promos, ads or clutter? 

• Call to Action - Latest News & Info? 
How to Join? When is the next event? 

• How to contact you? Phone, 
Address, Email, Chat?

http://chiromi.org


http://www.nplc.net


http://associationdatabase.com/aws/NPLC/pt/sp/Home_Page


Functionality
• CONTENT - Internet “sea” of 

information - #1 SEO Algorithms 
rely on content - where do you 
rank on Google? 

• COMMERCE - online forms, 
applications, registrations, store 
checkout - SIMPLIFY! 

• CONTACTS - database tied to 
your website; logins, directories, 
Members Only  

• COMMUNICATION - email, blogs, 
texting service and social media

Form Follows Function - The Four C’s

http://admei.org


CONTENT
• Write copy in ‘Web-bytes’ 

1-2 click rule for more info; link to 
rest of story or PDF files 

• Prioritize your content. 
What are your TOP 3-4 
programs or services?

• Visuals - A picture speaks a 
thousand words; be mindful  of 
copyright; incorporate VIDEO 

• Stay RELEVANT! 
Dynamic Content - News - 
Calendar - Links - Jobs/Ads

KISS
Keep It 

Short & Simple



COMMERCE
• #1 website security  

SSL = Secured Socket Layer

• Easy purchase and check-out 
process; 1-3 steps minimum; 
applications, registrations, store 
items

• PCI-DSS compliance - DON’T 
keep credit card details!!

• Internet merchant accounts 

• paypal.com 

• authorize.net  

http://paypal.com
http://authorize.net


CONTACTS
• ONE SYSTEM - your database tied to 

your website  

• Logins / Passwords - unique to the 
individual Contact record; minimum 6-8 
digits 

• Members Only content 

• Personalization of membership 
information and automatic profile 
updates 

• Online Directories

• Google API

• naylor.com  

http://naylor.com


CarolinaAsphalt.org

http://CarolinaAsphalt.org


COMMUNICATIONS
• Email marketing  

• ConstantContact.com 

• MailChimp.com  

• Member Forums & Blogs

• Texting Service - eztexting.com 

• Sharing via Social Media   

• AddThis.com  

• ShareThis.com

http://ConstantContact.com
http://MailChimp.com
http://eztexting.com
http://AddThis.com
http://ShareThis.com


SEO: Where do you rank on  
Google and Yahoo?

Use keywords and phrases that members and prospective 
members might use to find information about your organization.



Analytics
• analytics.Google.com - FREE 

• Demographics - physical 
location people are coming 

• Behavior - new vs returning 
users; length of time on site; 
entry points, flow and exit 

• Technology/Mobile - 
operating systems; browsers 
and devices

http://analytics.Google.com








Thank You!

Lisa Snide, VP Operations 
TCS Software, Inc. 
425 Metro Place N #400 
Dublin, OH 43017 
(614) 451-5010 

Email: lisa@TCSsoftware.com  
Web:   www.TCSsoftware.com 

LinkedIn - http://LinkedIn.com/in/lisasnide  
Facebook - http://facebook.com/tcssoftware  
Twitter - http://www.twitter.com/tcssoftware 

Helping Associations 
Grow with Technology 

for over 25 years
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