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Let’s Do Lunch…
I recently (Monday 9/11/06) had the pleasure
of attending a monthly meeting of the Insurance
Auditors’ Association of Iowa in Des Moines.
What prompted me to write this article is the
fact that many of the regional associations
and local chapters have had difficulty in
getting attendee participation. They have
also encountered difficulty in finding subjects
for presentations.
This is certainly NOT the case in Iowa. They
have a very structured and systematically
organized approach with each and every one
of their meetings. Their plan is developed at
the beginning of each year and all calendar
monthly meeting’s agendas are established
at that time.
Here’s how their approach to the monthly
meetings is set up:
• They meet at a no-frills, buffet-style
restaurant that has a banquet/function
room available at no extra cost.
• Upon arrival, each attendee gets his meal
of choice and gathers in the function room.
• The actual meeting starts after everyone
has had the opportunity to finish his meal.
• They briefly review any association issues
that might require discussion.
• The treasurer reports budget and
finance issues.
• Each monthly meeting agenda lists either
one or two members to discuss an audit
industry topic of their choice. Those
scheduled for later in the year have the
advantage of extra time to prepare their topic.
• A few members have been selected to
provide any specific subject matter for any
new legislative issues, new industry issues,
and new audit bulletins.
• There is no alcohol available at the restaurant.
By now you are probably asking…why is he
so anal retentive listing every organizational
detail? This is WHY it works – they are
organized, have several, if not most, of their
members involved throughout the entire year.
It’s so simple and obvious that we tend to just
gloss over the process.

see MESSAGE, PAGE 7
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All issues of Newsline are now color-coordinated
to match the season, so we hope you enjoy this
fall’s issue!
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1977 .........."Des Moines, IA"
1978 .........."Nashville, TN"
1979 .........."Tulsa, OK"
1980 .........."Honolulu, HI"
1981 .........."McAfee, NJ"
1982 .........."Itasca, IL"
1983 .........."Louisville, KY"
1984 .........."Oklahoma City, OK"
1985 .........."Long Beach, CA"
1986 .........."Sturbridge, MA"
1987 .........."Indianapolis, IN"
1988 .........."Charleston, SC"
1989 .........."New Orleans, LA"
1990 .........."Honolulu, HI"
1991 .........."Lake George, NY"
1992 .........."Milwaukee, WI"
1993 .........."Atlanta, GA"
1994 .........."Austin, TX"
1995 .........."Las Vegas, NV"
1997 .........."Pittsburgh, PA; St. Louis, MO"
1998 .........."Tampa, FL"
1999 .........."New Orleans, LA"
2000 .........."San Francisco, CA"
2001 .........."Honolulu, HI"
2002 .........."Philadelphia, PA"
2004 .........."Kansas City, KS; Nashville, TN"
2005 .........."Las Vegas, NV"

From the Executive Office

NSIPA - Establishing Our Direction
By Brad L. Feldman, MPA, Executive Director

While the actual implementation will
be unfolding over the next six months
to one year, NSIPA volunteer leadership
took a bold step this September in
Columbus holding a professionallyfacilitated strategic planning session
with staff. It was an absolute pleasure
having the leadership here in the office,
dedicating their time, energy, (and
personal funds to get here), so that
NSIPA could have a sense of what
we want to accomplish for the next
couple of years.
The leadership spent a day discussing
all aspects of the society. These factors
include what we envision the society to

be, what we feel are the strengths,
weakness, opportunities, and threats of
the society, and what our goals are and
how we plan on implementing them.
From this meeting, the board and staff
developed their priorities and their action
steps for the next couple of months and
plans on meeting in-person in January
to ratify any action plans for the next
year and beyond. Our efforts focus on
strengthening relationships with member
companies and related associations,
upgrading the website, building the
volunteer network, focusing on
professional needs, and much more.

In the next couple of
months, I will be outlining
our goals, projects and action plans
and be putting a call for volunteers out
based on the needs of projects. If you
are interested in being a part of this
exciting time, let me know. We would
love to get more volunteers involved
to help us succeed.
This is an exciting time for NSIPA,
and we are concentrating on taking
NSIPA to the next level.
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Regional News
Insurance Auditors Association
of the West (IAAW)
Greetings from the great West!
We would be remiss if we didn't
recognize Joan Juedes and the
rest of the board from our Arizona
Chapter for putting on such a wonderful
IAAW Conference this past June in
Carefree, AZ. From Sheriff Joe, to
diversity training, timely audit topics,
and audit bingo, everyone had a
profitable time. The conference was
well attended with more than 100
participants. The location was superb,
and the company was very pleasurable.
We're hoping to maintain and build
upon the momentum generated from
this past conference with the 2006 2007 conference, which will be held in
Rose City of Portland, OR. The date for
the conference will be June 24-26. The
location is a Portland landmark, The
Governor Hotel. Our Oregon Chapter
is busy putting the final touches on
what should be another wonderful
experience. This theme is "We Are Not
Alone, Putting the Pieces Together."
The Oregon Chapter is currently
soliciting sponsorships for the
conference. There are three levels of
sponsors (Bronze, Silver, and Golden).
With each level of sponsorship comes
increased exposure. October 31, 2006,
is the designated date for notifying them
of your intent to be involved. If
interested, please contact Mark Lybbert
at mark.lybbert@libertynorthwest.com.
One other opportunity for exposure of the
IAAW is its website at www.IAAW.org. We
invite all to take a look. This site offers
companies the opportunity to advertise
their services to the western region. $100
is the annual cost. Checks should be
made out to IAAW and mailed to Nancy
Wing, IAAW treasurer, 17526 163rd Pl
SE, Renton, WA 98058. All profits from
this advertising opportunity will be
earmarked for covering expenses for
speakers at the upcoming conference.

Insurance Auditors
Association of the
Central States (IAACS)
I have little to report for this
issue as all of the chapters
are on summer break and
do not resume meetings
until September. The IAACS
Scott
McConville
region did experience the
loss of two long time members: Gary Bauer
from the Minnesota Insurance Auditors
Association and Scott McConville from
the Indiana Chapter. Both passed away
this summer.
Gary Bauer passed away suddenly
on July 15. He was preceded in death
by his wife Darla and survived by a
daughter Dawn Underwood, son
Bearach Coughlin, and four
grandchildren. Bauer has been a longtime member of the Minnesota
Insurance Auditors Association and
attended almost every IAACS meeting.
Since 1974, he has worked at MWCIA,
starting as a test auditor and working his
way to the senior underwriter position
that he held at the time of his death.
Many of the auditors in Minnesota relied
on his expertise with state rules. Prior to
1974, Bauer was a premium auditor at
Federated Insurance and Reliance
Insurance. His sudden passing was a
shock to all of us, and he will be greatly
missed by the MWIAA.
Scott Jeffrey McConville, one of our
fellow premium auditors, passed away
on July 15. McConville was a member
of the Insurance Auditors Association
of Indiana (IAAI) and served as a past
secretary and treasurer. He was also a
member of the IAACS and was a past
member of the National Society of
Insurance Premium Auditors. In June
this year, he was presented with the
"2005 Insurance Auditor of the Year"
Memorial Award from the IAAI. He
began his premium auditing career with
American States Insurance in
Indianapolis, IN. in September 1972
after receiving his bachelor's degree
from Ball State University. In 1973, he
was transferred by American States to
Columbus, Ohio and operated a oneman field office out of his home for the
purpose of conducting annual workers'
compensation and general liability
audits. He serviced a half-state territory
in Ohio from 1973-1976. In 1976,
McConville was transferred back to

Indianapolis and covered a 20-county
territory in northeastern Indiana, auditing
an estimated 1,200 accounts annually.
He worked for American States for
22 years until September 1994. During
his tenure with American States, Scott
was a top producer for eight years
and one of the top three producers for
17 years. He was promoted to senior
premium auditor and trained numerous
division field auditor trainees in all
phases of premium auditing, and
assisted management in presenting
seminars for premium auditors.
From September 1994 to May 1997,
he worked for McCurry Inc in Southfield,
MI, conducting workers' compensation
and general liability insurance audits for
a number of different insurance
companies as an independent auditor.
His territory included Indiana, southern
Michigan, Ohio, Illinois, and Kentucky.
From May 1997 to September 1999,
McConville was employed by Secura
Insurance out of Appleton, WI as a
senior premium auditor. He conducted
audits out of the Indianapolis branch
office covering Indiana, southern
Michigan, Illinois, southeastern Missouri,
and Kentucky. The Indianapolis branch
office of Secura was closed, and he
returned to work for McCurry Inc. in
September 1999 as a senior premium
auditor. Scott traveled all over Indiana,
Michigan, Ohio, Illinois, Tennessee and
even New York state during his sevenyear tenure with McCurry Inc.
Scott also enjoyed working on the safety
patrol at the Indianapolis Motor
Speedway during the "Indianapolis 500"
and "Brickyard 400" races, and was
inducted into the Indianapolis "500"
Oldtimers Club in May 2006 for 20 years
of service. Scott was a member of Geist
Christian Church in Indianapolis where
he served as a past deacon and deacon
chairman and was an active participant
of "True North" men's group. Scott was a
member of Sigma Phi Epsilon fraternity.
The 2007 IAACS Seminar is being
planned with NSIPA on April 1-3 at the
Wyndham Hotel in the heart of the
Magnificent Mile of downtown Chicago.
The 2008 IAACS Seminar will be in
Minneapolis, MN, May 14-16. The
location and additional seminar details
will follow in upcoming Newsline and
NSIPA website, www.nsipa.org.

Continued on page 12
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NSIPA
SELECT
As of October 25, 2006
Benefactor ($4000)

Sponsor ($3000)

Supporter ($2000)

Contributor ($1000)

Partner ($500)

NSIPA Select will give you exposure to the most qualified decision makers in this field,
differentiating your company from others and significantly enhancing your visibility.
If you have questions about joining NSIPA Select, please contact the Executive Office at (888) 846-7472.

www.nsipa.org • Fall 2006 • Newsline • PAGE 5

A Question of Ethics: Do the Events In Our Society Sway
Our Sense of Right and Wrong?
By Bruce C. Paulson, CPCU, CIPA

The choices we make and the actions
we implement are directly impacted by
our sense of honesty, fairness, trust,
and right versus wrong. Any one of
these, and other synonymous concepts,
reﬂects the ethical implications of our
choices and decisions. How often do you
think of these concepts before you make
a decision?
We have been inundated by the media,
talk shows, movies, television, court
cases, books, and other stimuli in our
society with issues that provoke ethical
pondering. As we consider the facts and
circumstances, we develop opinions that
are internalized and shared with others.
Through everyday communication, we
share our values, thoughts, and feelings
of these newsworthy events. As we
consider and then deliver our position
while discussing these topics, the
concepts become more engrained in
our being and directly impact our values,
beliefs, and integrity, which make up our
individual ethical mindset.
Corporate Events
Consider one of the most prominent
ﬁnancial topics over the past few years,
the Enron bankruptcy scandal. The fall
of the energy resource giant caused a
signiﬁcant number of employees to
lose their entire savings. During the initial
investigations, congressional questioning
led to Enron's leadership stating that they
"believed" the company to be ﬁnancially
sound. Other Enron leadership pleaded
the Fifth Amendment, avoiding implications
for their answers. There were reams of
information gathered before this debacle
was adjudicated. We read and heard
communications that implied wrongdoing
and deception. Who was right or wrong,
and is this a story of growing a company
for the best interests of all affected or a
story of greed?
Currently, as many of you reading this
spend a considerable amount of money
on gas for your vehicle, is it right that
the markets should drive the price
of gasoline allowing it to change
dramatically higher while the petroleum
companies are making record proﬁts?
There are several ways to argue this
issue. Is this simply an economic
equation of supply and demand?
What is your position?

Public School
A newspaper article explained the
actions of a teacher in Kansas. She
discovered that several students had
plagiarized their semester projects from
the Internet. After consulting with her
principal and superintendent, each of the
students received a zero. Disappointed
parents of the students went to the
school board and complained. The board
ordered the teacher to give partial credit
and put less weight on that score for
the students' overall grade. Should
the teacher's decision have been
compromised? Is this how we should
respond to cheating?

Political Rhetoric
All of us are inﬂuenced by events taking
place in our local states and
municipalities. We listen to politicians
who promise everything and deliver little.
They emphasize multicultural and ethnic
diversity, yet we continue to battle racial
inconsistencies. Politicians pronounce
ﬁnancial remedies for schools, cities,
and associations along with the
reduction of taxes to enhance their
chances of election or re-election.
After the election, quite often they fail
to deliver on their promises. Is it ethical
for politicians to encourage voters then
fail to deliver?

Sports
Many of us follow sports intentionally
and others follow them because of the
headlines that reﬂect everything but
the sport. Lately we have had to listen
to both sides of the doping issue after
Floyd Landers won the Tour De France.
We have been apprised of Marion Jones'
drug test that tested positive on the ﬁrst
round, which puts her victory in the
U.S. Nationals at risk. Major League
Baseball has been railing about steroids
or performance enhancing drugs for
several years to the point where players
have been subpoenaed to appear in
front of congressional hearings.
There are regular stories about
professional athletes breaking laws.
Some of these stories reﬂect the fact
that their celebrity status creates the
headlines. People, celebrities, and
non-celebrities are caught breaking
laws. The celebrities make the
headlines. We, as a society, have
created higher expectations for those
who have been paid extremely high
bonuses and salaries to provide us
entertainment. Many of us pay for the
tickets to attend games or take the time
to watch or listen to the games on
television and radio. When we consider
the doping, law breaking and, in college
sports, rule breaking, should these
celebrity cases be adjudicated any
differently than a non-celebrity?

Daily Grind
Each of us could deliberate even further
about a myriad of compromising issues
that are shown on television, in the
movies, in newspapers, in magazines,
on video games, in musical lyrics and a
variety of additional mediums. Consider
a simple daily activity that affects each
of us as we drive our vehicles. Do you
exceed the speed limit? Is that okay?
Also, do you treat a stop sign, especially
for right turns, as a yield sign rather than
coming to a full stop? As we accept or
apply more and more of these erosive
actions, we continue to erode our view
of right versus wrong. Do you agree?
Our Challenge as Insurance
Professionals
As professionals in our complex
insurance industry, we are challenged
with exercising and maintaining the
highest ethical standards. Many of us
are reviewing highly conﬁdential and
personal information and are expected
to use that information for the right
reasons. Daily, we face a signiﬁcant
number of issues that challenge us to
uphold that expectation. Agents,
underwriters, support staff, and others
are faced with incomplete applications,
low exposure estimates, improper claim
adjustments, errant premium
calculations, improperly applied
coverage forms, and more. We can
choose to follow the law, rules, and
guidelines that apply to our professional
role. We can choose to compromise
or negotiate. Or, we can choose to…
(you ﬁll in your response).

Continued on page 15
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National Society of Insurance Premium Auditor’s Code
of Professional Ethics
Preamble
The provisions of the Code of Ethics
cover basic principles in the discipline
of premium audit practices. Premium
auditors shall realize that individual
judgment is required in the application
of these principles. Premium auditors
have the responsibility to conduct
themselves so that their good faith and
integrity shall not be open to question.
While having due regard for the realistic
limits to individual skills, premium
auditors shall promote the highest
professional premium auditing standards
to the end of advancing the interest of
their companies or organizations and
of the insurance business.
The basic objective of the Code is to
serve the public interest, not only by
specifying minimum ethical conduct rightly
expected of premium auditors, but by
encouraging voluntary acceptance of
standards of professional conduct far
beyond minimal expectations.
Articles
1. Premium auditors shall be prudent
in the use of information acquired in
the course of their duties. Premium
auditors shall not use confidential
information for any personal gain

Mario’s Message

or in a manner which would be
detrimental to the professional
conduct of the insurance business.
Premium auditors shall not disclose
to any other person any confidential
information entrusted to or obtained
by them unless a disclosure of such
information is required by law.
2. Premium auditors shall provide the
same high standard of professional
service to all policyholders regardless
of color, sex, national origin, or type of
business pursuit. Impartiality, integrity,
honesty, and common courtesy shall
be shown to policyholders, agents,
accountants, and others with whom
they may be in contact while carrying
out their duties.
3. Premium auditors shall continually
strive to improve their professional
knowledge, skills, and competence
in the insurance business generally
and in the practice of premium
auditing specifically.
4. Premium auditors shall
conscientiously perform their duties
in a manner that will assure equity
and improve the efficiency of the
insurance mechanism.

5. Premium auditors shall perform their
duties in a dignified and professional
manner that will bring credit to the
insurance business, and they shall
assist in maintaining and raising
professional standards in the
insurance business.
6. Premium auditors shall refrain from
entering into any activity which may
be in conflict with the interest of their
employers or which would prejudice
their ability to carry out objectively
their duties and responsibilities.
7. Premium auditors shall not attempt
by direct or indirect means to
injure maliciously or falsely the
professional reputation or practice
of another auditor.
8. Premium auditors will cooperate in
extending the effectiveness of the
profession by interchanging
nonconfidential or nonproprietary
information and experience with other
premium auditors and encouraging
fellow auditors to improve and update
their education.

from Cover

The mere fact that there were 38 attendees
on a rainy Monday afternoon tells me this
association has a good thing going.
Next time someone says…“Letʼs do
lunch” – go and attend a local auditorʼs
association meeting…enjoy!!
By the way…
One of the topics that was presented
that day in Des Moines was about
auditing farms and how to handle the
officers of a Farm Corporation. Well, it
certainly was a subject that I had not
been exposed to before. Farms in many
instances are very large corporations
with complex ownership and numerous
other intangibles. Iʼm not about to share

any of that with you, but how about
executive officers of large corporations
such as banks, physicians and attorneys
professional associations?
Banks are famous for having 40 or
50+ officers, when in reality the
documents detailing the “Charter of
Incorporation” only show three or four
true officers of the corporation. (Maybe
more if all of the Board of Directors are
listed, but it usually does not matter
since they are not compensated.)
Professional associations are handled
in the same manner and should be
addressed in the same way. The
corporation documents are the ONLY

source that details the officers of
any corporation. If they have not been
updated, then from an audit perspective,
it never happened.
If an audit contact indicates that they
have 100 officers that are attorneys that
earned mind-boggling wages…ask for
the Corporation documents. If they are
not available…Contact the State (public
records) clerk and verify the needed
information. (Sometimes this is available
and can be accessed on the Internet.)
Mario Fiel is lead national account
executive with Overland Solutions Inc.
of Manchester, NH. x
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Premium Auditor’s Professional Role in Quality Audits
By Sharon E. Engle

Webster Dictionary defines:

Auditor
1. A person authorized to examine
and verify accounts
2. One that hears or listens
Audit
1. A formal examination of an
organization's or individual's
accounts or financial situation
2. A methodical examination and review
How many auditors have taken
the insured's summary and/or only
the Quarterly Tax Report information
and asked a few questions and
considered the audit complete? If so,
they are a figure taker, not an auditor.
How would you feel if CPAs prepared
annual income taxes in that manner?
Do you listen/hear what insureds are
stating about their operations? Do you
read in between the lines and become
a fact finder by physically reviewing their
operations? Is preparation completed
before going to the insureds? Is this
preparation such as reviewing the
policy/audit request, PAAS/ISO/NCCI/state
bureau rules/classification description,
Internet and yellow pages, preparing
questions in relation to exceptions or
inclusions normal to their operations?
The Description of Operations must
portray a documentary or movie of
the insured's operations for the policy
period. The underwriter/reviewer cannot
read an auditor's mind. The Description
of Operations should state who is the
insured (type of entity); what the insured
does (be specific about the jobs
performed to qualify for the class codes);
how the insured performs the trade
(tools, materials, processes); for whom
the insured performs service; where the
service is performed; how the product is
marketed and transported; and who the
suppliers are (foreign or domestic).
An insurance premium audit must be a
methodical examination of the insured's
general ledger, cash disbursements, trial
balance, financial statement, payroll
records of original entry, and appropriate
tax reports to assess the exposures for
the coverages, which exist during the

policy period. Through the auditing
process, there may be items which
should be deducted from gross to arrive
at the true premium base. Gross monthly
payroll or sales should be obtained to
detect trends in the insured's operation.
There should always be an audit trail of
labeling what is included and excluded
and documented appropriately.
In performing the audit, the auditor must
keep in mind they are dealing with the
insured's proprietary information and
respect the sensitivity and confidentiality
of the situation. Insurance is a major
overhead cost in the insured's
operations and most insureds are very
savvy in how exposures generate
premium. The auditor must conduct
a full-blown audit, even if the insured
provides a summary. The summary
should be reviewed and discussed with
the insured; however, it is the auditor's
responsibility to tie the summary
information back to the record of original
entry and question the duties of
employees categorized in the summary.
It is very important for the auditor to
meet with the principal of the company
during the audit process. The auditor
should always ask during the scheduling
process to interview the principal of the
company during the appointment.
An auditor should always take a
physical tour of the insured's operations.
Looking at the brochures, pictures,
and publications in the reception area
provides valuable information. Many
company operations are changing
consistently to keep up with new
innovations and some change for
economic reasons. An auditor must
not assume the scope of operations
as each business has its own distinct
operation (i.e. all roofers, machine
shops do not operate the same).
An exit interview is very important
to review only with the insured or
the designee. An exit interview with
CPAs/accountants is a total waste
of time, as they are not paying the
insurance premium.
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Finalizing the audit is an important
task which many auditors rush through.
Normally, that is the time the auditor
formalizes the documentation, processes
the data, and makes notes concerning
the audit process and records.
As premium audit professionals, we
must take pride in our final product
as it is a reflection on our professional
approach to our job. Computers offer a
wonderful feature of spell and grammar
check. It is important this is used on
each audit during the audit finalization.
Many audits end up in court where the
judge reviews the audits. If audit
professionals cannot spell and use
proper grammar, it is a reflection of our
professional ability as premium auditors.
The insurance company's creditability is
diminished if the audit is not impeccable
as a court exhibit. Always ask the
question in completing every audit,
"Would this audit stand up favorably
in court?"
Unfortunately, many audits do not hold
up because actual records used to
extract audit information are not
disclosed within the audit and due to
the lack of appropriate documentation.
An auditor must realize the audit must
stand on its own credibility, as some
states may take three to five years
before going to trial. Most auditors
perform many audits over the years
and do not remember the details or
are no longer available as a witness.
The audit is the only source of evidence
to present.
We as auditors must take our
responsibilities to our companies,
agents, and insureds seriously.
We must not become complacent
in doing our job, and we must
communicate our findings within the
audit worksheets and let the worksheets
speak for our commitment in providing
the best premium audit product, which
is deserved.
Sharon Engle is the premium audit
manager at Unitrin Business Insurance
in Dallas, TX. She also serves as
the southwest regional vice president
for NSIPA.

Sharing of Information Between Insurers to Fight Fraud
By Barry Zalma
Often insurers, even faced with
enormous losses, are reluctant to
communicate with each other or
agencies. The National Association
of Insurance Commissioners (NAIC)
and many state legislatures support
legislation designed to encourage
insurers to share information when
the goal is to fight fraud.
Insurers faced with a potentially
fraudulent claim involving other insurers
are unduly fearful. They fear claims of
violation of privacy laws, suits for bad
faith, collusion, governmental actions,
and claims of violation of antitrust laws.
They fear suits for false arrest and
acting as agents of the state that caused
the National Insurance Crime Bureau
(NICB) this year to pay a $1.1 unit
settlement to two accused insurance
fraud perpetrators. The fear deprives
the insurer, fellow insurers, and the
public of information that will reduce
the effectiveness of the crime of
insurance fraud.
The fear should be put aside and
controlled intelligently. The law in the
United States is directed at helping
insurers work together and with
government agencies to defeat fraud.
In fact, because insurance fraud has
become such a drain on the nation,
the law requires insurers to share
information about fraud with each other
and the proper authorities. The insurers
who refuse to cooperate misunderstand,
in my opinion, the letter and intent of the
statutes. They are, in fact, violating the
statutory scheme and contributing to the
massive growth rate of insurance fraud.
Insurers in California, where I practice,
and other states with similar insurance
privacy laws, faced with a request from
another insurer about the claims or
underwriting history of an insured,
imitate the three famous chimps that
“see no evil, hear no evil, and speak
no evil.” They also render themselves
blind, deaf, and dumb.
Legislative Initiatives
In 1947, the National Association of
Insurance Commissioners (NAIC) first
proposed a model Unfair Trade
Practices Act. The Unfair Trade
Practices Act combined with the Unfair
Claims Settlement Practices Act, work to
regulate the methods of performing

the business of insurance and insurance
claims. Since that time, under various
revisions, the Unfair Trade Practices
Act has been adopted by almost every
jurisdiction in the United States.
The more recent NAIC Insurance
Information and Privacy Protection
Model Act (on which the statutes in
California and many states are based)
was designed as a shield to protect
the innocent insured from unwanted
disclosure. It was not designed as a
weapon to use against an insurer
attempting to defeat a fraudulent claim.
The scheme designed in the Model
Act, and other statutes, encourages
the sharing of information between
insurers concerning potential insurance
fraud. The states that have adopted
the Act are shown in Figure 1.
Statutory Schemes Encourage
Insurers To Share Information
The intent of the NAIC, the California
Legislature, and the Legislatures of
those states that have adopted the
Model Act was to encourage the sharing
of information concerning fraud between
insurers. Under the Act, insurers may
safely disclose to other insurers almost
all information gathered in an
investigation if the reason for the
disclosure is to detect or prevent
fraudulent or criminal claims activities.
Before a disclosure can be safely made,
however, it must be determined by the
insurer that:
•

The disclosure is to be made
in good faith.

•

The disclosure is based on
reasonable investigation.

•

The disclosure is made
without malice.
Such disclosures are not limited to
questions of fraud or criminal activity.
Disclosure can also be made in cases
of misrepresentation or concealment of
material facts, a fraud attempted (rather
than a fraud effected), or an innocent
misrepresentation or concealment.
The NAIC Acts, with their requirements
for sharing information with proper
authorities, the establishment of a
Special Investigation Unit (SIU) to fight
fraud, and the establishment of an
information depository where all insurers

could benefit from the experience of
other insurers is an indication, in my
opinion, of a statutory scheme
authorizing and encouraging insurers
to share information so that insurance
fraud will no longer be financially
lucrative to its perpetrators. These
efforts modify the crime by increasing
the number of activities that are
considered to be criminal insurance
fraud and also by increasing the
penalties for those who are convicted of
the crime.
The statutory scheme was enacted
with the express purpose of providing
the insurance industry with a reasonable
means of combating insurance fraud.
By enacting the Insurance Frauds
Prevention Act (IFPA), the California
Legislature (and other states such as
New Jersey that have enacted similar
statutes), clearly understood that fraud
was a major problem facing the country
and that drastic measures were
necessary to reduce insurance fraud.
The intent was to provide the industry
with immunities from civil liability if the
insurer meets minimum requirements
for investigation and reporting of
suspected fraud.
The IFPA even creates a state-operated
database designed to allow insurers
and the state to share information about
potential fraudulent claims without
exposure to litigation for providing the
information. This is further indication
that a statutory scheme and policy
authorizing the sharing of information
concerning fraud and fraudulent
insurance claims exists.
Recommendations
To be effective, statutes relating to
the disclosing of insurer information
to another insurer need to ensure
the following:
•

The insurer who is requested
to share information with
another insurer must have a
reasonable belief that fraud,
criminal activity, misrepresentation,
or concealment of material facts
are being attempted before it
may disclose that information.

Continued on page 10
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Sharing of Information Between Insurers to Fight Fraud
•

•

•

•

Before such disclosure is made,
the insurer must be satisfied, in
accordance with state and federal
law that the disclosure is made in
good faith. The insurer must have
conducted a good faith investigation
to establish that there is good cause
for the disclosure.
The insurer cannot provide
information to another insurer
merely because another insurer
asks for it. On the other hand, if
an appropriate police agency
demands the information in writing,
it not only may, but also must,
disclose the information to the
proper police agency.
If an appropriate authorization form
is signed by the person whose
records are sought to be disclosed,
the insurer may always disclose
the information. The delivery of
the authorization establishes that
the consumer whose privacy the
statutes attempt to protect has
given permission to disclose the
information. Further, if the insurers
act on the signed authorization of
the insured, the authorization is
prima facie evidence of the good
faith of the insurers. Insurers may
also, similarly, obtain like information
from other insurers as long as they
provide those other insurers with
the information necessary for the
other insurer to produce the
documents to them in good faith.
The best means of obtaining the
information is to have the insured
sign an authorization form that
complies with the statute.
Disclosure of information, in good
faith, to other insurers to prevent
fraud should not be construed by
a trier of fact as a violation of the
antitrust, unfair competition, or
unfair practices acts. An insurer
who is requested to provide
information about an insured, or
ex-insured, to another insurer can
do so safely if it establishes the
following before making a
disclosure:
1) The insured has signed an
appropriate authorization.
2) The insurer seeking the
information is doing so in
good faith.

3) The insurer seeking the
information is doing so without
any malice to the insured.
4) The insurer seeking the
information has sufficiently
investigated to establish that
it has sufficient grounds to
seek the information.
5) The insurer producing the
information is doing so in
good faith.
6) The insurer producing the
information is doing so without
any malice to the insured.
7) The insurer producing the
information has sufficiently
investigated to establish that
it has sufficient grounds to
convey the information.
If the seven rules stated above are
followed, the insurer will, in my opinion,
be in clear compliance with the
requirements of the law and will be
better equipped to fight fraud. If rules
two through six are followed the insurer
will, in my opinion, be in compliance with
the requirements and spirit of the law. If
an insurer refuses to respond to
legitimate requests from other insurers
who have followed the rules indicated
above, it can be found to be involved in
unfair business tactics and be subject
to fines and suits for damages.
The key to safely disclosing information
about an insured, or past insured, is to
apply the rule that all insurance is based
on the doctrine of uberrima fides [utmost
good faith]. The insurer who discloses
information to other insurers in situations
involving potential fraud does so with the
utmost good faith and will comply with
both the spirit and letter of the law.
Police agencies must also remember
that the private investigators, the
insurers, and their representatives
are an essential part of every insurance
fraud investigation. Information should,
and in some cases must, flow in
both directions.
This article is excerpted from a much
longer report on the topic, which
delves into the specifics of California
statutes and case law. For more
information on that report, contact
Mr. Zalma at (310) 390-4455 or by email
at zalma@zalma.com or zalma@zic.bz.
Information on the new Zalmaʼs
Insurance Fraud Letter may be
obtained at www.zalma.com.
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Figure 1
States Where the Model Act
Has Been Adopted

The Model Privacy Act has been
adopted in the following states:
Arizona [Ariz. Rev. Stat. Ann. § 20–2101
to 20–2120 (1981)]
Connecticut [Conn. Gen. Stat. § 38a–975
to 38a–998 (1981/1983)
Georgia [Ga. Code Ann. § 33–39–1
to 33–39–23 (1982/1985)]
Hawaii (in part) [Hawaii Rev. Stat. §
431:17–101 to 431:17–106 (1988)]
Illinois [Ill. Rev. Stat. ch. I.C. § 1001
to 1024 (1981/1982)]
Kansas [Kan. Stat. Ann. § 2,111 to 2,113
(1981/1986) (Part of model)]
Massachusetts [SB 1667 (1992)]
Minnesota [Minn. Stat. § 72A.49 to 72A.505
(1989)]
Montana [Mont. Code Ann. § 33–19–101 to
33–19–409 (1982)]
Nevada [Nev. Admin. Code § 679B.560 to
679B.750 (1989)]
New Jersey [N.J. Rev. Stat. § 17:23A–1 to
17:23A–22 (1985)];
North Carolina [N.C. Gen. Stat. § 58–39–1
to 58–39–120 (1981)];
Oregon [Or. Rev. Stat. § 746.600
to 746.690 (1981/1988)]
Virginia [Va. Code § 38.2–600 to 38.2–620
(1986/1987)]

Create, Store, and Share Spreadsheets on the Internet?
Source from Google Spreadsheet site

Imagine a spreadsheet thatʼs always
current and that others can update from
their own computers, even at the same
time. Google Spreadsheets is a webbased spreadsheet product from Google
that makes it easier for people to create
and share spreadsheets on the Internet.
It even enables people to create simple
web-based spreadsheets that others can
simultaneously update from their own
computers. Itʼs a free, secure service
that will save people the hassle of
manually consolidating spreadsheets
from others - a tedious and mindnumbing task. This article will provide
basic instructions for working in Google
Spreadsheets. More information is
available on the Google Spreadsheet
website, www.spreadsheets.google.com.
Access Google Spreadsheets
You must have a Google Account
to sign up for Google Spreadsheets.
You can get a Google Account at
www.google.com/accounts/NewAccount.
If you already have a Google
Account, just go to
http://spreadsheets.google.com/
and sign in.
Create Spreadsheets
There are two ways to get started with
Google Spreadsheets: create a new
one from scratch or import an existing
spreadsheet. When you sign into Google
Spreadsheets, youʼre immediately
presented with a blank spreadsheet.
When creating a new spreadsheet, apply
all the basics, including changing the
number format, sorting by columns,
and adding formulas. Just type the data
wanted, and click “Save” to save the file
for later use. Youʼll then be prompted to
name your file. When you are already
working on a spreadsheet and want to
begin a new spreadsheet, you can use
the “File” / “New” command or the “New
Spreadsheet” link at the top of the
window to begin a new spreadsheet in
a new window (your current spreadsheet
will not be closed). When you want to
save a copy of the current spreadsheet,
use the “File” / “Save As” command.
After you give it a name, youʼll be closed
out of the current spreadsheet and you
will now be editing the new version
you just created with the new name.
This is the method you can use to create
a copy of a spreadsheet when you want

to make changes, which will not
affect the original.
The second way to use Google
Spreadsheets is by uploading
spreadsheets or worksheets from
a CSV or XLS format. All formulas
and formatting will come across intact.
Export to Excel
To export an Excel file, click the
“File” button next to the Google
Spreadsheets logo in the upper left
corner. Select “Download as .xls”
from the drop-down menu.
You can also export as .csv by clicking
the “File” button and selecting
“Download as .csv” from the drop-down
menu. This will export the sheet in UTF8. Please note the .csv file created will
not open directly in Excel or other
products. Once youʼve saved the file,
you can open Excel, select “File” >
“Open” > browse for your .csv file > click
the “Open” button.
Import an Existing Excel File
To import an existing Excel file, click
the “Open” link, or use the “File” /
“Open” command. Then, click the
“Browse” and “Open” buttons to find
and select your file. Finally, click “Open
Now,” and youʼll see your Excel file as
a web-based spreadsheet.
Given that Google Spreadsheets is
being offered at this time as a limited
test in Labs, itʼs still experimental and
has conservative usage limits. You may
create up to 100 spreadsheets, each of
which may contain up to 20 tabs, 50,000
cells, 256 columns or 10,000 rows –
whichever comes first (meaning, any one
of these limits may prevent you from
continuing to add data to a
spreadsheet). Google allows you to
import .xls and .csv files, which are
approximately 400k in size originally.
Edit Spreadsheets from Anywhere
Thereʼs nothing to download; you access
your spreadsheets from any computer
with an Internet connection and a
supported browser. Google
Spreadsheets is currently compatible
with the following browsers:
•

IE 6 (Windows)

•

FireFox 1.07, 1.5+ (Windows,
Mac, Linux)

Google currently doesnʼt support other
browsers. To get the full functionality
of Google Spreadsheets, it is
recommend that you have the latest
version of your browser. Please note
that youʼll need to enable JavaScript
in order to view and edit Google
Spreadsheets. For instructions on
enabling JavaScript, please consult
your browserʼs help pages.
Familiar Desktop Feel Makes
Editing a Breeze
Just click the toolbar buttons to bold,
underline, change the font, change the
cell background color, and more. Google
supports some common keyboard
shortcuts for formatting, such as
CTRL+B, CTRL+I, or CTRL+U. For
editing, try CTRL+C, CTRL+X, or
CTRL+V. To see the formula of a cell,
click F2. As there are tons of keyboard
shortcuts, not all are listed here.
Choose Who Can Access
Spreadsheets
Just enter the email addresses
of the people you want to share a
given document and then send them
a message.
Edit with Others in Real Time
Multiple people can edit or view
spreadsheets at the same time as you.
Their names will appear in an on-screen
chat window.
A new spreadsheet is not saved until
you use the “Save” button at the top of
the screen or the “Save” option under
the “File” menu. That saves your
spreadsheet the first time and gives it
a name. Once a spreadsheet is saved,
Autosave is always on and attempts to
save your file every time a change is
made. You can see that your file is
saved by the message next to your file
name, which reads “Autosaved at 3:47”
right under the disabled “Saved” button.
The time of the Autosaved message is
currently given in PST.
If someone has shared a spreadsheet
with you, click the “File” button and
select “Save as” to save a copy of the
spreadsheet. Please note this copy
wonʼt have the collaborative changes
that may be made to the original copy.

Continued on page 13
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Successfully Meeting and Greeting - Ten Strategies for Getting
Off to a Good Start
By Lydia Ramsey
A day in the life of every businessperson
is made up of a series of meetings and
greetings. When you are making the
initial contact with a client or a
colleague, you want to get off on the
right foot. Doing so will make the first
encounter and subsequent encounters
go smoothly and easily. Getting off on
the wrong foot can make for a difficult
recovery. Save your energy for later
and use these simple strategies for
a successful start.
1. Stand up when you meet
someone.
This allows you to engage the person on
an equal level–eye to eye. By remaining
seated, you send a message that you
donʼt think the other person is important
enough to warrant the effort it takes to
stand. If you find yourself in a position
where you canʼt stand up (such as being
trapped behind a potted plant) offer an
apology and an explanation. You might
say something like, “Please excuse me
for not getting up. I canʼt seem to get
around the foliage.”
2. Smile.
Your facial expression says more than
your words. Look as if you are pleased
to meet the other person regardless
of what is on your mind. Put a smile
on your face for the person standing
before you.
3. Make eye contact.
Looking at the people you meet says
you are focused and interested in
them. If you are staring off somewhere

Regional News

else, you may appear to be looking
for someone more to your liking to
come along.
4. Introduce yourself immediately.
As soon as you approach people
you donʼt know or are approached
by them, say who you are. Donʼt stand
around as if someone else is in charge
of introductions.
5. Include a statement about who
you are when necessary.
It is not always enough to say, “Hello,
Iʼm Mary Jones.” Give more information.
“Hello, Iʼm Mary Jones. I work for
XYZ Corporation.”
6. Offer a firm handshake.
Extend your hand as you give your
greeting. The person who puts a hand
out first comes across as confident
and at ease. Make sure that this
physical part of your greeting is
professional. Donʼt offer bone-crushing
grips or wimpy handshakes with a limp
wrist. If you are confused about men
and women shaking hands, donʼt be.
There once was a time when women
didnʼt shake hands with men. We are
past that. Everyone in business shakes
hands with everyone else.
7. Learn how to make smooth
introductions.
In business, you always introduce less
important people to more important
people. The way to do this is to say
the name of the more important person
first, followed by the words “Iʼd like to

from page 4

Insurance Auditors Association
of the Southwest (IAASW)
The IAASW region will have a new
seminar format for the 2006-2007 term.
Tentative plans are being made to
include the following seminars, which
will take the place of the one regional
seminar normally held in May or June:
1/2-day seminar in Austin/San Antonio/
New Braunfels area on Friday or
Monday - October 27 or October 30.

1/2 day seminar in Baton Rouge/
New Orleans area on Friday or
Monday - February 23 or February 24.
Full 1 day Seminar in Dallas/Ft. Worth
area on Friday or Monday - dates to
be announced at a later date, possibly
May or June.
Additional information will be provided
on the NSIPA website as the dates and
programs are finalized.
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introduce...” and then give the other
personʼs name. Be sure to add
something about each person so they
will know why they are being introduced
and will have some information with
which to start a conversation.
8. Know who the more important
person is.
The client or the business prospect
is more important than your boss.
Just hope your boss agrees.
9. Pay attention to names when you
meet people.
It is all too common to be thinking
about what you are going to say next
and not focus on the other person. If
you concentrate and repeat the name
as soon as you hear it, you stand a
better chance of remembering it later.
10. Use first names of people whom
you have just met only after they
give you permission.
Not everyone wants to be addressed
informally on the initial encounter. It is
better to err on the side of formality
than to offend the other person right
off the bat.
Your goal within the first few minutes
of meeting other people is to make
them feel comfortable and to put them
at ease so they will want to do business
with you. When you are confident of the
rules for those critical initial encounters,
you will have a solid start for long-term
profitable relationships.

© 2004, Lydia Ramsey. All rights
in all media reserved.
Lydia Ramsey is a business etiquette
expert, professional speaker, corporate
trainer, and author of Manners That
Sell – Adding The Polish That Builds
Profits. She has been quoted or featured
in The New York Times, Investorsʼ
Business Daily, Entrepreneur Inc.,
Real Simple and Womanʼs Day. For
more information about her programs,
products and services, email her at
lydia@mannersthatsell.com or visit her
website, www.mannersthatsell.com.

Create, Store, and Share Spreadsheets on the Internet?
Delete Spreadsheets
When you use Google Spreadsheets,
you can see files created by you and
files created by other people who have
shared them with you. When you use
the “File” / “Open” command (or “Open
a Spreadsheet” link), you will see both
types of files in the same list. The
“Owner” column indicates who the
owner is.
To delete a file youʼve created, you
must first open it. Use the “File” / “Open”
command to open the spreadsheet,
confirm it is the one you wish to delete,
then use the “File” / “Delete” command.
You will be prompted to confirm that this

file should be deleted. You cannot
undo this action.
To delete a file created by someone
else and shared with you, you can
simply click the “X” box which appears
on the right of the spreadsheet name
in the “File” / “Open” dialog. To undo this
action, you just need to find the original
URL of the spreadsheet name when it
was shared with you and you should
be able to re-access that spreadsheet.
Storing spreadsheets - Never Lose
Your Work
Online storage and auto-save mean
you need not fear hard drive failures
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and power outages. You can also save
your spreadsheets to your own computer
in CSV, XLS and HTML formats.
Printing Spreadsheets
Click the “File” button and choose “Get
HTML.” A separate window will appear,
and you can choose to print from your
browser window, or save as a HTML file.
Please note you can only print one sheet
at a time. If you have multiple sheets in
one file, please click to view your other
sheets, and then print.

NEIS, Inc.
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800-210-4133
www.neis1.com
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Tech Tips: “Is Windows Vista Worth the Wait?”
By Stephen Crowell, Website Committee Chair

You probably already know that
Microsoft has updated the Windows
operating system and coined it “Vista.”
If you didnʼt know this, Vista is the
successor to Windows XP and is
rumored to be released in early 2007.
There are many changes that Microsoft
has put into this latest release, and I will
list a few of them in this article. Many of
the changes relate to better security and
with more than 50 million lines of code
(40 percent more than XP), youʼd think
it was built like Fort Knox. But fortunately
for Fort Knox, there arenʼt 50 million
hackers out there trying to break into it,
just so they can tell who knows who that
they could beat Microsoftʼs defenses.
Some cool changes Iʼve seen in
Vista include:
•

3D Flip – When multiple windows
are open, this presents a 3D of the
windows (similar to ALT TAB) and
allows you to flip through them like
a Rolodex

•

Sidebar – A new panel on the side
of the desktop (similar to the Office
sidebar), allows you to arrange
handy shortcuts and miniapplications called Gadgets

•

Gadgets – Mini-applications that
reside in the Sidebar or on your
desktop (such as a stock ticker,
sports results, or weather)

•

Network Location (Home, Work,
or Public) – Allows you to connect
to numerous networks, such as at
home, the office domain, or public

coffee shop. Vista will either
automatically determine the network
location type or prompt you to
specify the network location (the
default location is Public).
Internet Explorer 7 (IE7) – The
latest version of IE includes tabbed
browsing (similar to Firefox), new
security and anti-phishing features

•

Sleep – A new low-power mode
(a combination of Standby and
Hibernate) allows you to power
down the pc in seconds and restart
just as quickly. It writes an image of
the memory to the hard disk, so if
the power is completely drained, all
wonʼt be lost
The Start Menu has been updated, so it
doesnʼt cascade across the desktop and
consist of a windows explorer-like tree
list that can be collapsed and expanded.
A Search feature has been embedded
into the Start Menu that allows you to
search program names incrementally,
so as you type each letter, the list of
programs displayed is immediately
constrained to those that match your
search string.
There are going to be numerous
versions of Vista upon release: Windows
Vista Home Basic, Windows Vista Home
Premium, Windows Vista Business,
Windows Vista Enterprise, and Windows
Vista Ultimate. Prior to purchasing or
upgrading, become as informed of
each version as possible, so you get
the features you would like to have in
your version of Vista.
•

Microsoft claims the
minimum requirements for
Vista Basic are 512MB of
RAM and an SVGA (800x600) capable
graphics card. But Vista is a memory
and graphics hog, and I believe you
should have at least 1GB of RAM
and a “non-integrated” high end PCI
or PCIe graphics card consisting of
at least 128MB of dedicated RAM.
Microsoft (for now) will support XP
Professional and XP Home for two
additional years (mainstream) after
the release of Vista. For XP
Professional, you may be eligible for
an additional five years (extended).
Even with all the “cool” new features
Vista is offering, Windows XP is still a
very capable operating system. If you
have to purchase a new computer prior
to the release of Vista, just make sure
you purchase a machine that has a
“Vista Ready” label, and just about every
machine Iʼve seen on the shelves or
online does. So, unless you just have
to have the latest operating system,
or youʼre running Windows 98 or
Windows 2000, thereʼs no reason to
wait. And, based on computer sales
and the equipment thatʼs available at
the lower prices, now is a good time to
buy. Just make sure you purchase one
with the right amount of RAM and an
upgraded graphics card, just in case!
Stephen Crowell is VP of technology
with Crowell & Associates Inc in
McKinney, TX.

Did You Know?
By Kelly Crowell, Public Relations Chair

• This summer, the national average
price per gallon of gas was at an
all time high of $3.00.
• Here is the average price per gallon
for a few other items:
- $3.13 for Milk
- $5.20 for Gatorade
- $5.60 for Evian Water

-

$6.64 for Orange Juice
$10.32 for Diet Snapple
$25.42 for Whiteout
$27.20 for Scope
$33.60 for Brake Fluid
$40.44 for Shampoo
$51.04 for Olive Oil
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-

$101.12 for Jack
Danielʼs Bourbon
- $123.20 for Pepto Bismol
- $178.13 for Vickʼs Nyquil
- $995.84 for Visine Eye Drops
Kelly Crowell is president of Crowell
& Associates Inc of McKinney, TX.

What’s Your Position
By Fred Lowry, Jr, Past President
What does your position entail?
My position as the immediate pastpresident includes serving in an advisory
role to the board and president. My main
responsibility is overseeing the planning
of the program for the Annual Seminar.
It is my job to make sure the speakers
and workshops are arranged and will
fit into the theme of the conference,
providing the maximum educational
opportunities for the attendees.
What type of training or orientation
did you receive once joining the
Board of Directors?
The NSIPA board has made a great
effort over the past several years
to provide written direction on the
responsibilities for each of the members
of the board. The Executive Office
assisted the board in creating
a Responsibilities and Duties of the
Officer handbook that outlines the
specific duties of each office. The
purpose of the handbook is to assist in
the transition of board members, which
is helpful. However, the greatest
amount of training or orientation I
received after joining the NSIPA board
was really gained from experience and
spending time on the board learning
from others.
Describe your involvement with the
NSIPA Board of Directors?
I have served on the NSIPA board since
1998 where my first responsibilities began
as the regional vice president for the West
region. Since that time I have served in
other positions as second vice president,

executive vice president and president.
I have witnessed a big transformation of
the association over the past eight years
from the executive management team
to the number of services and materials
being provided to the premium audit
industry. It has been exciting to watch
the NSIPA membership increase in
a time where membership in many
associations has fallen.
How much time do you spend on
fulfilling your NSIPA duties?
I do not track the amount of time that
is spent in fulfilling NSIPA duties, because
it seems as a NSIPA board member you
are always thinking and looking for ways
to improve the association. Time is spent
between all board members to participate
in conference calls, attend a mid-term
board meeting in the fall, writing articles
for the Newsline, planning the Annual
Seminar and facilitating the duties of
the various committees.
As immediate past president, what
is the most difficult duty to oversee?
What do you find most rewarding?
NSIPA is obviously a volunteer association
and requires the donation of time and
support from its members. We are always
looking for new blood to serve on the
board and committees.
One of the most difficult duties I feel for
the immediate past president is serving as
the chair for the nomination committee
and finding new nominees for the elected
officer positions and committees of the
association. We welcome all members
to become involved in the association,

volunteer for a committee and nominate
members to serve on the elected board.
Please be involved.
The time I have spent on the board
has been very rewarding and requires
sacrifice to attend the various meetings
and fulfill assignments. However, the
friendships, which have been gained and
strengthened from my time on the board,
are definitely the most rewarding.
How has your volunteer work
with NSIPA helped you in your
career? How have you grown from
the experience?
The time I have spent on the NSIPA board
has assisted me not only in my career but
also in my life. Itʼs interesting how uplifting
it is when you volunteer your time and
effort to a cause you believe in. It is a
pleasure to become acquainted with
people in our industry located in all parts
of the country and find how we all share
the same experiences and challenges.
The experience on the board is something
all members of our association should and
need to experience. Whether you
volunteer to serve on a committee or run
for an elected office, we all need
to participate. The numerous things
provided to our association donʼt just
happen; it is from the selfless efforts
of many. As Uncle Sam would say,
“We Need You!”
It has been a pleasure to serve on the
NSIPA board and I make a call to all
of you to please become involved and
serve in whatever capacity youʼre able.
We are all needed.

A Question of Ethics: Do the Events In Our Society Sway
Our Sense of Right and Wrong? from page 6
Upholding Our Commitment to Ethics
As insurance professionals, we have
agreed to uphold high ethical standards.
We have attained expertise, both
speciﬁc and broad. We are directly
impacted by changes in our ﬁeld as well
as the environment we work in with an
international, national, state, and local
inﬂuence. Therefore, as we read and
observe the issues that breach or
question ethical standards, regardless of
the venue, we need to afﬁrm our ethical
foundation. Will we waiver in application
of truth, fairness, understanding of right

versus wrong through the inﬂuences
of the activities taking place around us?
Only you will be able to answer this.
It is imperative that we do not
compromise the trust, authority, and
commitments we have made and
represent. Many of the events we hear
and read about can begin to jeopardize
our educated and experienced
application of right versus wrong thinking
and decision making. Soon we begin to
water down principles and standards
that have stood the test of time for many
years. I encourage all of us to stay in

tune with the issues of the day both
in and out of our industry. Despite the
outside inﬂuences, we need to
constantly apply honesty, truth, and
fairness as the basis to our decisions
and actions.
Bruce C. Paulson, CPCU, CIPA,
is currently a premium auditor for
Information Providers Inc, located
in Hopkins, MN. He has been in the
premium audit and Insurance business
for the past 27 years and has attained
his APA, CIPA, and CPCU designations.
Paulson is a past president of NSIPA.
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The Last Word
By Scott Miller, CPCU, CIPA, APA, NSIPA Editor

My name is Scott Miller, and I am
pleased and honored to accept the post
as Newsline Editor for the coming year.
I thank Mario Fiel for his ability to
recognize the latent desire I have had
to assume the role.
I come from a carrier background
starting in 1981 from the University of
Maine. Neil Johnson of Liberty Mutual
had the foresight (or misfortune) to think
premium audit might be a successful
vocation for me and gave me the chance
to make an honest living. In 1986,
wanting to settle in Maine, I joined
Hanover. When the workers’
compensation market changed in
1993, I changed to Acadia Insurance
Company where I work today as director
of premium audit.
As a believer in the value of continuing
education, I obtained the APA, CIPA,
AMIM designations and the CPCU in
1989. To give back to the industry and
community, I am currently president of
the Insurance Auditors Association of
New England, secretary of the Maine
Chapter Society of CPCU, and active in
community theater groups. At home,
Lynn and I have a great deal of time now
that the kids are on their own, so we
enjoy theater, travel, and our grandchild.
My plan is to continue the fine work of
the past years by covering issues of
interest to field, phone, and inside
premium audit technical staff. This will
be done by continuing the technical
focus in classification, premium base,
automation, fraud detection, education,
and communication. We will also focus

on industry trends such as the series
of articles starting in the next issue
about phone audits. Almost non-existent
just 10 years ago, this audit technique
has spread to nearly all carriers and
service firms. Some estimates place the
number of phone audits at 30 percent of
all audits. The series examines phone
auditing from the perspective of a sole
proprietor, a mid size firm, and a large
firm. The fourth and final article will
provide an overview of phone auditing.
What impact have phone audits had on
physical audits, how are phone audits
more effective than physical, what
quality is lost by completing a phone
audit versus physical audit. As the series
progresses, let us know of your phone
audit experiences and insights.
Newsline will be instituting an editorial
section. Similar to the Society of CPCU
editorial page, each issue will pose
a question or idea for which there will
be a difference of opinion. After
considering the issue, please write your
thoughts to us at nsipa.mc@nsipa.org.
Representative replies will be printed
in the following issue.
With excitement, I look forward to a
successful year for Newsline, for NSIPA,
and our profession.

standardized an otherwise
confusing array of
applications. What about
premium audit service improvements?
It could be said deterring premium
fraud is customer service to legitimate
customers. Consider the customer
benefits of a standardized mail form.
A standardized mail form, policyholder
report, offers a wealth of benefits to all
parties involved. For the insured, the
improvement comes in a form, which is
familiar to them. The person completing
the form will be less intimidated, save
time, and avoid the consequences of
failing to return it. The carrier benefits
by receiving more of them back, having
fewer follow up mailings, and having
fewer estimated audits. This latter
feature benefits billing, underwriting,
and the agent too.
Agents may benefit the most from a
standardized form. Currently, an agency
representing 12 companies, receives
questions from its clients about all
12 forms. To this number can be added
three or four more for assigned risk
policies. When each carrier sends a
different form, is it not surprising the
carriers receive inconsistent information
back from the customers?

Question
When was the last time a significant step
for insurance customers took place?
Perhaps the advent of the package
policy, 24 hour claim service, or phone
audits were improvements? What about
better forms? The ACCORD application

Servicing the Western United States:
Arizona, California, Colorado, Idaho, Montana,
Nevada, New Mexico, Oregon, Utah,
Washington, and Wyoming

(800) 279-1437
www.lowryinc.com
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National Society of Insurance Premium Auditors

2006-2007 MEMBERSHIP APPLICATION
For new memberships, make copies of this application, go to the website at
www.nsipa.org to download the form or to apply online. If your company
participates in a group membership, please see the appropriate contact within your
company to join.

Payment Processing Center
P.O. Box 71-1876
Columbus OH 43271-1876
Toll Free: (888) 846-7472
Fax: (614) 221-2335

Name:
Certifications:
Company:
Address:
City:
State:
ZIP/Postal Code:
Country:

Title:
Daytime Telephone:
Toll Free Telephone:
Fax*:
Email Address*:
Website:
Years in Auditing Profession:
*Fax and/or email may be used for member communications.

MEMBERSHIP LEVEL
 Life Member: $15

 Regular Member
1-5 Members:

____ x $95 Each = _______

6-10 Members:

____ x $80 Each = _______

11-20 Members:

____ x $70 Each = _______

21-39 Members:

____ x $55 Each = _______

40+ Members:

____ x $45 Each = _______

 I am also a vendor/supplier.

METHOD OF PAYMENT
Please check one:

Life membership may be awarded to any member or
associate member who has retired and was a dues paying
member for five consecutive years prior to retirement. Retired
is defined as not actively working in the field which qualified
the individual for membership or associate membership.

Region:
 Central States (IA, IL, IN, KS, MI, MN, MO, ND, NE, OH, SD, WI)
 Southeast (AL, FL, GA, KY, MS, NC, PR, SC, TN, VA, WV)
 West (AK, AZ, CA, CO, HI, ID, MT, NV, OR, UT, WA, WY)
 Northeast (CT, DE, MA, MD, ME, NH, NJ, NY, PA, RI, VT)
 Southwest (AR, LA, NM, OK, TX)

 Check enclosed (Payable to NSIPA)
 American Express

 MasterCard

 Visa

 Discover

_____________________________________________
Account number
_____________________________________________
Cardholder’s name
_____________________________________________
Address card is issued to
_____________________________________________
Signature

/

 I am a member of my regional association.

STATEMENT
“Contributions or gifts to the National Society of Insurance
Premium Auditors are not deductible as charitable
contributions for federal income tax purposes.
Dues
payments are deductible by members as an ordinary and
necessary expense.” See §10701 of the Revenue Act of
1987.
The National Society of Insurance Premium Auditors (NSIPA) collects credit card information to make it easier for you to
register for seminars and events online, as well as paying for other services. NSIPA does not use or share credit card
information for any other purpose. We retain such information as is needed for standard accounting record keeping
requirements. Every step is taken to protect the loss, misuse, and alteration of the information under our control. If you
are uncomfortable or wary, please use a check or money order to make any necessary payments. Thank you.
Tax ID # 431075981

________ ________

__________________________

Expiration date

Pin/3-digit security code
(located on back of card)
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