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Brand Promise – We’re here for you

Core Values -

Compassion We show compassion for others

Accountability We hold ourselves accountable for our actions 

Respect   We show respect for others

Excellence We strive for excellence in all we do

Service We provide outstanding service to our patients, team members and community

Mission – To earn the trust of our patients and 

colleagues by exceeding their expectations:
•Quality of Care

•Scope of Service

•Compassion

•Timeliness

•Cost Effectiveness

Vision – To be the healthcare provider of 

choice for Oncology and Urology services in 

the communities we serve.
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• Multi-Specialty Group Practice

• 12 Practice Locations:  
o 2 Urology offices 

o 1 Radiation Oncology office 
o 1 Medical Oncology Offices 

o 1 Pathology Office
o 1 Business Office 

o 6 Comprehensive Cancer Centers

• 50 Physicians and Mid Level Providers

• 349 Employees 

• 37,906   Individual Patients

• 240,067 Patient Visits

• 428,730 Phone Calls
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Focus on Quality and Innovation

o CoC and NCQA Accredited Oncology Medical Home

o United Health Care, Episode Fee Payment

o Anthem Quality Care Program Participant

o Aetna OMH Pilot Program Participant 

o National Radiation Oncology Registry

o CMMI Oncology Care Model

o ACR Accreditation

o ACHC Specialty Pharmacy and Oncology Accreditation 



CONCEPTS

1. Best Practices Care: Triage, Diagnostic 

& Therapeutic Pathways

3. Team-Based Care: Med/Rad Onc, Diag Radiology, NPs, RNs, LPNs, Pharmacists, Med 

Techs, Care Coordinators, first responders – working  as team to keep patients in OP 

setting and out of ER and hospital

4. Active Disease Management: Patient 
Education, patient/provider web portal

5. Enhanced Access: 24/7 Triage Line with 

“first responders” (8-6) and On-Call 

Providers (6-8)

6. Enhanced Care: On- or near-site lab, 

imaging, pharmacy

7. Financial Support for Medical Home 

Services

2. Electronic Health Records – to 

share/track real-time patient information; 

monitor quality

Oncology Patient



CHEMOTHERAPY ALERT CARD

If you experience any of the following:
• A Fever of 99.5° or Higher

• Chills or Flu like symptoms

• Unrelieved Nausea, Vomiting, Diarrhea, or Pain

Call Us First: 937-293-1622

CHEMOTHERAPY ALERT CARD
***Patient Receiving Chemotherapy***

Cancer Site: __________________________________
Cancer Treatment: ____________________________

Medical Oncologist: __________________________
Radiation Oncologist:_________________________

Emergency Contact Name and Number: 
______________________________________________







Bracelets are being 
worn by the patients 

to promote the 
Come Home 

services.



After Hours Scripting
Front Desk-
Good Morning/Afternoon________ Here for treatment today? Are you having any side

effects with your treatment? If you are…
Call us first if you need to receive care during or after hours and weekends. Contact our

Come Home Program at 293- 1622. Let us help. we will save time, undue testing, and
the financial burden of an E.R. visit. Call us first… Come Home, We’re here for you!

Infusion Nurse-
Doctor __________ would like you to call us first if you experience any side effect

during your treatment. Call us first at 293-1622 if you have the following symptoms…
*Fever/Chills *Nausea and Vomiting * Dehydration * Shortness of Breath * Any other

symptoms you may be experiencing during your care.
Come Home, We’re here for you!

Clinical Staff-
Good Morning/Afternoon________ During your care with us if you experience any

symptoms like *Fever/Chills *Nausea and Vomiting *
Dehydration * Shortness of Breath * Any other symptom you may

be experiencing during your care. Call us first at 293-1622
Come Home, We’re here for you!







Triage Phone Call Key Performance Indicators



Lessons Learned – “Must Haves”

�Leadership

o Physician Champion – articulate vision/commitment 

o Administrative Champion – “puts the parts together”

�Communication to Physicians/Staff

o More is better – written and live meetings

o Start early – be clear and consistent of expectations

o Training and culture shift 

�Work with Payers

o Start early – be clear and consistent of expectations

o Not set up to participate easily – no “free riders”



The policy, which went into effect Jan. 1 in Ohio, allows the insurer to decline claims in Ohio for emergency 

room visits it considers non-emergency. Anthem, which covers 3.4 million Ohioans overall, said the policy 

encourages people to use the more cost-effective urgent care centers and only applies to large employer 

fully-insured health plans and self-insured employer plans that opted to participate in the program. The 

policy does not apply to Anthem's Medicaid and Medicare populations.

Anthem Emergency Room Policy

















Questions? 


