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Do You Remember Life Before Google?

LIFE BEFORE GOOGLE:
A SHORT STORY

| JUST THOUGHT OF
SOMETHING I'D LIKE TO
KNow MORE ABOUT.

THAT'S A

SHOEBOXBLOG.COM
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Traditional Marketing Tactics are
Becoming Less Effective

MAIL
" TRADE suow

In Person

Sales Calls Direct Mail Trade Shows Telemarketing
|
1%
7%
-8%

-18%

Source: Facing the Forces of Change
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Print Ads
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The Workplace is Being Taken Over by
‘Generation Net’

¥ @bobdestefano
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The Changing Face of Your Customer:
Baby Boomers

-~
F

f: \ p i

Born 1946 to 1964
Ages 50 to 68

82 million

44 million in workforce

Independent
Work-Centric
Goal-Oriented

Tech: Slow Adopters

‘WP @bobdestefano
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Generation X

The Changing Face of Your Customer:

Born from 1965 to 1980
Ages 34 to 49

41 million

27 million in workforce

Individualistic

Value Work/Life Balance
Versatile

Tech: Savvy

©2016 VME Mrieing Solutions

¥ @bobdestefano

Millennials

The Changing Face of Your Customer:

Born from 1981 to 1999
Ages 15 to 33

71 million

29 million in workforce

Team Oriented
Achievement Oriented
Attention Craving
Tech: Masters

©2016 SVME Merieting Sluions
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Generation Net is Taking Over!

©2016 VME Mrieing Solutions

Generation
Net

-

52.7
Million

B Baby Boomers
= Millennials
= Generation X

51.2
Million

¥ @bobdestefano

| Generation Net is Taking Over!
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Baby Boomers
retire each day

10,000

Millennials tum
21 each day

@
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Generation Net is Online

Do You Own a Smartphone?

MILLENNIALS 86%

GENERATION X 83%

BOOMERS 44%

Source: Pew Research Center
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¥ @bobdestefano

Generation Net is Online

Do You Sleep with Your Cell Phone?

MILLENNIALS 90%

GENERATION X 70%

BOOMERS 42%

Source: Pew Research Center
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Generation Net is Online

Do You Connect to the Web from Your Cell Phone?

MILLENNIALS 85%

GENERATION X 73%

BOOMERS 51%

Source: Pew Research Center
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¥ @bobdestefano

Generation Net is Online

Do You Use Social Networking Websites?

MILLENNIALS 90%

GENERATION X 77%

BOOMERS 43%

Source: Pew Research Center
©2016 VMIE Mg Scluticns
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Generation Net is Online

How many texts sent and received per month?

MILLENNIALS 3,046

GENERATION X 1,557

:TeYe] V[ 744

¥ @bobdestefano

Source: Pew Research Center
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Generation Net is Online

Do You Get Most of Your News from the Web?

MILLENNIALS 59%

GENERATION X 53%

BOOMERS 30%

‘WP @bobdestefano

Source: Pew Research Center
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Generation Net is Online

Do You Purchase Business Goods Online?

MILLENNIALS 89%

GENERATION X 68%

BOOMERS 37%

Source: Accenture — B2B Procurement Survey
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¥ @bobdestefano

Generation Net has been
Decimating Business Models

BORDERS.

TOUER
RECORDS.
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The Growth of Online & Mobile
Has Only Just Begun

3 global Internet traffic

will triple by 2015

3,900,000,000

people, or more than 51%b of the
world’s population, will be online

%9 @bobdestefano
Source: Cisco VNI Forecast
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The Growth of Online & Mobile
Has Only Just Begun

Mobile Devices Topped Desktops in 2014
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W @bobdestefano

Source: Morgan Stanley, Internet Trends
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The 21st Century Marketing Roadmap

Transform Your View of Marketing

Become a Content Marketer

Make Your Website the Hub of Your Marketing
Help Customers Find You

Nurture Relationships Social Media & Email

Optimize Your Marketing for Mobile

N oS s W hRE

Make Your Marketing Measurable

¥ @bobdestefano
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Marketing is an Investment

Not an Expense

©2016 VME Mrieing Solutions

¥ @bobdestefano

Marketing # Sales

Marketing Feeds Sales
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Marketing

¥

Customers

‘WP @bobdestefano




Market with a Magnet
Not Just a Megaphone

Print Advertising
Direct Mail

Telemarketing

Trade Shows

Web Banner Ads

Email Blasts

¥ @bobdestefano
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Market with a Magnet
Not Just a Megaphone

Content Marketing

Search Engine
Optimization

Pay-per-click
Advertising

Social Media

‘WP @bobdestefano
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Content Marketer

¥ @bobdestefano

Become a Content Marketer

Floral Wholesale Distribution

Knowledge

wl @bobdestefano




Become a Content Marketer

™
+

é

¥ @bobdestefano

Become a Content Marketer

©2016 SVME Merieting Sluions

Profitable
Ideas!
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Continually Create
Remarkable Content

Turn your Website into an Idea Resource Center

Blog Posts ~ \ Case Studies
(
| Articles [N

ul

Whitepapers JllR: Sl  Webinars |

¥ @bobdestefano
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Repurpose Good Ideas

7 Steps} 1
Search .
Engine ‘How To Guide’

Marketing
Success

Content Idea

‘WP @bobdestefano
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Brainstorm Great Content

Monitor
Social Ask Your Best
Conversations Customers

Follow
Industry
News

Take a Video o Ask Your Sales
Camera . & Service

Everywhere Yy W People

Consider Conduct

Evergreen Repurpose Original

Content ‘Older’ Research
Content % @bobdestefano
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That Sells!

‘WP @bobdestefano
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Produce a Blog

MAYESH
E5Ti7e
HOME | WAYSTOPURCHASE | PRODUCTS | ABOUTUS | FA@ | CONTACTUS | =ioo |
Mayesh's Blog Mayesh Bloggers
Mayesh Floral Forum: i other
Wedting Vendors

A ek an 830202620594

Blog Updates

Recent Entries

©2016 VME Mrieing Solutions

Blogs

Online journals that encourage
reader participation

Bloggers share thoughts, facts,
opinions and ideas

Readers can post comments for each
blog entry

B2B Companies that blog
generate 67% more sales leads

(=] Blogger ) woroPress

¥ @bobdestefano

Create 'How To’ Articles

HILLCREST

ShopOnline~  ContactUs~  Videos  Resources~  Eventa~

Doy foginand
password? Clck here

Retail Florist Best Practices

Prose you can Use to End “In Lieu of
Flowers” at Your Local Newspaper

Readi

that make it easy to

<Prev Next>

©2016 SVME Merieting Sluions

‘How To’ Articles

= Focus on actionable ideas and
best practices

= 500 to 750 words
= Make them scannable
= Publish to your Website

= Syndicate the articles online

‘WP @bobdestefano




Create

'How To’ Guides & Whitepapers

ONE OF AUTUMN’S FLORAL HIGHLIGHTS

FALL FAVORITE

PHYSALIS

Brightly colored Chinese Lanterns

e oR rwNGE 8L

—
wnoysham

YE$H 868.462.9374
fﬂ websio@moyshon
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‘How To’ Guides &
Whitepapers

= Focus on actionable ideas,
best practices and trends

= 5to 20 pages
= Publish to your Website

= Can require a short
registration process to access

¥ @bobdestefano

Create Case Studies

airo

Grower  Whole:

Floriculture Retal
Floral Wholesale

The One Delivering The Best Results Gets The
Business.

and because thats st ha delvers, Dave i ko o tht 0

getng flawes trat siay esnor ongor.”

nnnnnn

CASE STUDY: Floral Distribution Center

©2016 SVME Merieting Sluions

Case Studies

= AKA: Customer Success Story
= A case study is a sales tool

= 500 to 2,000 words in length
= Publish to your Website

= Use in your sales process

= Consider pairing it with video

‘WP @bobdestefano




Produce Online Videos

You @D search
Online Videos

= Focus on actionable ideas and
best practices

= 3 to 10 minutes in length
= Post to YouTube

= Embed in your Website

You([TD)

¥ @bobdestefano
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Produce Webinars

BISTRIBUTION Webinars

MANAGEMENT .

= Web-based seminars
EX%RM%P*% = Can be used for marketing

and lead generation

= Can be used for training and
customer service

Making Sense of Social Media * Host live Webinars

Marketing for Distributors

[ = Offer pre-recorded Webinars
with Bob DeStefano

-------- e GoloWebinar® Camtasia’

‘WP @bobdestefano
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Hub of Your
Marketing

¥ @bobdestefano
Make Your Website the
-
Hub of Your Marketing
48¢
eM-
PROCESS EQUIPMENT
DirediMaiI Seam;lgng Marketing : o
‘\‘ :' ,o*  Social Media
. : *
D ¥
:naﬂ N;.wsTetter Print Advertising
‘WP @bobdestefano




Make Sure Your Website is
Customer-focused

¥ @bobdestefano

©2016 VME Mrieing Solutions

Make it Easy for
Customers to Buy

I HIGH-QUALITY EQUIPMENT
i THAT FITS YOUR BUDGET

The 80-20

Rule

‘WP @bobdestefano
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Turn Your Website into a
Lead Generation Machine

Only 10% of Web Visitors are Ready to Buy

¥ @bobdestefano
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In 80% of B-to-B Transactions Today the
Customer Finds the Supplier

$S5$S
$$$ 0

¥ @bobdestefano

Attract Motivated Prospects with
Search Engine Marketing

No One Can!

‘WP @bobdestefano
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Boost Your Organic Results through
Search Engine Optimization

Organic Search Results

= AKA “natural” results

= Draws 75% of the clicks

= Ranking is determined
by:
= Relevancy
= Link popularity

= You earn your way in

©2016 VME Mrieing Solutions

¥ @bobdestefano

Run a Results-focused

Pay-per-click Ad Campaign

[t Cr—— ] < | = 2

Paid Search Results

= AKA “pay-per-click”

= Draws 25% of the clicks

= Ranking is determined
by:
= Bid amount
= Relevancy
= Budget

= You buy your way in

©2016 SVME Merieting Sluions
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Social Media

Email

¥ @bobdestefano

What is

©2016 VME Mrieing Solutions

Marketing?

ial Medi

Soc

wl @bobdestefano
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Syndicate Your Knowledge on
Social Networking Sites

Linked[T}] %
Google+ You(H)
Pinterest ‘s slideshare

¥ @bobdestefano

Leverage Personalized
Email Marketing to Nurture

‘WP @bobdestefano




¥ @bobdestefano
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Optimize Your Website
For the Small Screen

‘WP @bobdestefano
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Create Apps

to Serve Customers and Sales Reps

@bobdestefano

Integrate QR Codes

into Your Print Marketing

orn

@bobdestefano




Measurable

¥ @bobdestefano
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Establish
Quantifiable Success Measures

Web Traffic Conversions

Customers

Customer Effectiveness
Acquisition Cost by Channel

‘WP @bobdestefano
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Measure
Online Marketing Success

Google Analytics Sotngs Wy Accont Sgnout
Standard Reporting | G elp £
My Dashboard Mar 11, 2012-Apr 10, 2012 -
! b2 +AddWidget  Email 70 Export v
i Dashboards
- Daily Visits. % Avg. Time on Site %  Total Goal Conversion Rate. »
+ NewDastboard ovsis @ Avg. Vit Duraton @ Goat Converson Rate:
Help s
nvoducion
CreatEcDelee Dashboarcs b e
Add  Report o YourDastbord l P
Holpcoter
Seac o con Ven wem wm s s s s o T ERNC TR
Traffic Types % Time on Site by Country #  Conversion Rate by Source L3
= 66.95% organic ountrylTer i Avg. Visit Goal
ki Counyrertitory Vs Diaion  Source Conhons Comvrsion
i United Sttes s wes | o e
S et avogle 16 r92%
Meseo w oosts
= 5.50% referral ey ® 1%
ety Canada s o
ving 2 20
3.02% paid Unied Kingdom @ s
Pty yahoo " 23%
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3 e
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So what are you going to do?

‘w¥ @bobdestefano
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Online Marketing Resources

©2016 VME Mrieing Solutions

$49

Essential .
Online Marketing

Checklists

4 Checklists with 60 Questions
that will show you how to )
produce huge results online

By Bob DeStefano

-

Give me your card with a
C on the back

Download at:

www.svimsolutions.com

Contact:
1-877-786-3249 x234

results@svmsolutions.com

¥ @bobdestefano

Online Marketing Resources

©2016 SVME Merieting Sluions

Westfield Distributors
Online Marketing Strength Score: 2.4

Request a Free
Website Analysis

e Give me your card with a
W on the back

e Contact:
1-877-786-3249 x234

results@svmsolutions.com
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Online Marketing Resources
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Old Dog, New Clicks
Online Industrial & B2B Marketing
Know-How for the 21st Century

Clicks | e Available for sale at:
ONLINE INDUSTRIAL < m d m
AN 0 BZB MARKETING . ‘ competitive intelligence a m a zo n
N

v/ FOR THE e
NOW—HO\N FO for wholesale distribution
915T CENTURY

Bob DeStefano

BARNES&NOBLED

www.bn.com
¥ @bobdestefano

Connect with Me

©2016 SVME Merieting Sluions

Bob DeStefano

Email: bdestefano@svmsolutions.com
Phone: 1-877-786-3249 x234
Website: svmsolutions.com

Blog: bobdestefano.com

LinkedIn: linkedin.com/in/bobdestefano

Twitter: twitter.com/bobdestefano
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